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Intergenerational Differences of Sustainable Clothing Consumption
Behavior and Its Influencing Factors Among Chinese Residents

LIANG Jianfang ZHANG Zejun, CHEN Xiangwen, CAO Xuerong, DONG Zhongjie, LING Jing
(Apparel and Art Design College,Xian Polytechnic University , Xian 710048 , China)

Abstract: In order to solve the difficulties brought by the intergenerational differences in the transition of sustainable
consumption in China, this study divided Chinese residents into four generations based on the perspective of sustainable
consumption, and constructed a theoretical model of the intergenerational differences of sustainable clothing consumption
behavior. Empirical research was conducted using a multi-stage sampling method. The results indicate significant diffe-
rences among the four generational groups in clothing consumption behavior, as well as in influencing factors such as
sustainable consumption awareness, environmental responsibility, lifestyle, and subjective norms. Additionally, there are
significant differences in the direct effects of the above influencing factors on sustainable clothing consumption behavior.
Based on the findings, it is proposed that education strategies and practical measures should be formulated according to
different generational characteristics, role positioning and living environment in the process of promoting sustainable
clothing consumption.
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Fig.1 Data mining process design for intergeneration

segmentation
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Fig.2 Theoretical model of intergenerational difference of clothing sustainable consumption behavior and its influencing

factors
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Tab.2 Sample descriptive statistics

NE (/%)

g I 1960 4F L) Hi 1960—1982 4F  1983—1995 4 1995 4ELL )R AR
P 5 139(79.8% ) 210(51.9% ) 91(44.6% ) 60(27.2% ) 500
@ 35(20.2% ) 194(48.1% ) 113(55.4%) 160(72.8% ) 502
INEE LA 76(43.6% ) 92(22.7%) 26(12.7% ) 1 (0.4%) 195
P rheg/ 56(32.1% ) 98(24.2% ) 21(10.3%) 6 (2.7%) 181
AR KE 24(13.7% ) 151(37.3%) 88(43.1%) 187(85.0% ) 450
i & U1 18(10.6% ) 63(15.8%) 69(33.9%) 26(11.9%) 176
<3000 G, 14 (8.0%) 43(10.6% ) 38(18.6% ) 181(82.2%) 276
3 001 ~6 000 G, 15 (8.1%) 74(18.3% ) 62(30.3% ) 26(11.8% ) 177
HUCA 6 001 ~ 10 000 7T 46(26.4% ) 105(25.9% ) 49(24.0% ) 6 (2.7%) 206
10 001 ~ 15 000 7T 54(31.0% ) 110(27.2%) 29(14.2% ) 4 (1.8%) 197
>15 000 75 45(26.5% ) 72(18.0% ) 26(12.9% ) 3 (1.5%) 146
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Tab.3 Test results of scale reliability and validity

iy PR z P trifE#gifaf 2% Cronbachs « CR AVE
SCP, 0.826

A P A SCP,  0.032  32.069  0.000 0. 864 0,003 0005 0,600
(SCP) SCP, 0.033 30. 834 0. 000 0.839
SCP, 0.033 29.618 0. 000 0.815
ER, 0.793

AT (ER) ER, 0.039 25.059 0. 000 0. 844 0.830 0.832 0.623
ER, 0.039 22.528 0. 000 0.727
LS, 0.769

HiE T (LS) LS, 0.049 20. 664 0. 000 0.830 0.819 0.795 0.567
LS, 0.043 18.575 0. 000 0. 649
SN, 0.700

AL (SN) SN, 0.052 18.668 0. 000 0. 690 0.636 0.820 0.533
SN, 0.056 19.770 0. 000 0.743
SN, 0.055 20.408 0. 000 0.783
WA o

i ASCB, 0.035 27.923 0. 000 0.817 0.869 0. 869 0. 689

179 (ASCB)

ASCB; 0.038 28.610 0. 000 0. 841
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Tab.4 Test results of structural validity
SERRUE SR bR X AHE () X/v RMSEA CFI NFI NNFI
Bl 310.773 109 2.851 0.043 0.975 0.963 0.969
2 A <3.000 <0.080 >0.900 >0.900 >0.900
R5 XOMEREER
Tab.5 Test results of distinguish validity
CIESE2x 7875 iR
75 ¥iH S.E. AT FHE
B SN ki SN
- LEON F IR ) AT H
CIESE 2L SNl 4.036 0.058 0.836
BT TR 3.946 0. 065 0.454 0.789
HVE 3.364 0.062 0.220 0.237 0.753
FIMHE 3.299 0.052 0.085 0.077 0.222 0.730
R A e ATl 3.643 0.054 0.304 0.381 0.307 0.176 0.830

T BBl AVE SR

K H] Cronbachs o R ENE J A5 B2 FI KT 845 , tH
23 AJHl, 4451 Cronbachs o B KT 0.6, 4
WIBI 5% 2 1 NS — B0PE R A7, I 25 R AT B
MR B . BB 5 A A HE (FC/v) CEE L
HRZEF-J7 R (RMSEA) | LA #8145 48 2 (CFT) (#L
TG FE R (NFT) 53R L5 48 % (NNFL) 3514iF
BRI 5RO, fH 3R 4 WA, T (E IR B 432 4
HEACY  AF A Y (1) S5 48 4 BE A i, ol P B BRI ~F-
%175 22 (AVE) Mg 515 B2 (CR) PPAR W S, 35 3
H, AVE [HI KT 0.5, CR{ER T 0.7, i s
R 3R 5 i, AR REFTX I ) AVE SFJ7 HRYE
PR TS A A OC 3 800 di KA, 1501 4722 = ()
AT AR OCHE RN A B R AR R A B Aty
4.2 REFHEEHBTARCWEZHNREEZER

HTACPRZE A 4 DA, R T I 4 MR
PRAe bR AR & 2 ) 1Y 22 55, RIS 301k H, ~ Hs J&
AR K ABRE R B 722 &, B AT R T 2 A0 A
BEDOAR IR AR 7 20 FHE DA B Al 2 mT KRR 2k
AT R 5 WIAE A R A8 5t 4T 75 22 53 T (analysis of
variance , ANOVA) , 255 R, A [E) AR BREE A X F
JIRE AT FF LT 9847 (F =9. 488 ,p <0.05) | Al 4%
YA (F =17.523,p <0.05) FREE SR (F =
12.322,p <0.05) A yE A (F =55.783,p <0.05) DA
L EMMIE(F =3.034,p <0.05) B2 B E 22 5,
BAgi#E L,
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1960—1982 412 J& 1995 4F LA J& AR b A 4 1) iz 26 mT

FREH AT o 35 22 5 iUk H, 8 15 3 56
WE. BT RELE PN 5, 1960 4F LLRGICBRRE A
T 25, 1995 4F L) J B AR 2 90 4F, 1960—1982
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To 328 5, i i H, 385015 B 500k, S5 53
FEREINT 1960 A7 LAFTAC PR 1A i 38 90 5k 2 55 T 3L
3 ASHEAAR, 1995 AF L) #1955 53 4T 8 e ik
{H 1983—1995 4F, 1960—1982 4F LA K 1995 4F L) J5
RPRBEARAAEAE B 10 22 5, B Hy #5019 20 56
WE. BRATE TN 4 MUBRHER 2 I B 22 5,
Az 1 7 AR B A 1) 22 AR B AR 21 S 4K R 1960
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Ja B Hy 4250 0E . B AEIF , 1960 4F L)
HIAL 1995 41 DL J5 w5 A~ AR Bs B 44 9 22 3B 8 4
1960—1982 4FfEA , {H 1960 4F LLHiT . 1983—1995 4F
11995 4E LG 3 MEARZ 0], DL K& 1960—1982 4
1983—1995 4F-F1 1995 4F L) 5 #EAR 2 [0) Y AN AEAE i
F2E5 R Hy T3 15 3 900E
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REER
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Tab.6 Results of one-way ANOVA and multiple comparison tests

7 bR ¥ bR F p
1960 4F L) i 2.95 0.50
— 1960—1982 4F. 3.31 0.58 55 783 0,000
Rl 1983—1995 4% 3.43 0.68
1995 4L 3.72 0.62
1960 4F L) i 3.62 1.08
T 1960—1982 4F. 4.06 0.95 17523 0,000
IR 1983—1995 4F: 4.03 1.08
1995 4ELLJG 4.33 0.82
1960 4E LA 3.55 1.16
1960—1982 4F- 4.02 0.97
IR VAT 12.322 0.000**
1983—1995 4F. 3.95 0.97
1995 L5 4.12 0.83
1960 4F L) Aif 3.31 1.14
A grat 1960—1982 4F- 3.70 0.97 0 488 0,000
1983—1995 4F. 3.63 0.99
1995 4E LG 3.81 0.83
1960 4F L) Aif 3.39 0.98
N 1960—1982 4F. 3.21 0.93 3 0m 0.008°
1983—1995 4F. 3.29 0.86
1995 4E L1 J5 3.41 0.79
o+ ER p<0.05; %% FIx p<0.01,
xRT EEMNNWKREER
Tab.7 Test results of direct effect
it Rz Al S p
B FrifEiR
1960 4F: L) Al -0.116 0.080 -0.110 —1.453 0.148
AT EREE T F N — 1960—1982 4F- 0.228 0.050 0.224 4.545 0.000 "
JIRe2e PRSI 24T 1983—1995 4F 0.052 0.068 0.057 0.765 0.445
1995 4E L5 0.014 0.087 0.014 0.163 0.871
1960 4F L) i 0.286 0.075 0.290 3.832 0.000 "
B ST IR — 1960—1982 4F: 0.182 0.049 0.182 3.727 0.000""
IR 2 AT 4 Y 9 AT 1983—1995 4F. 0.260 0.073 0.253 3.548 0.000"*
1995 4E L) 5 0.314 0.089 0.314 3.527 0.001 "
1960 4E LT -0.175 0.171 -0.077 -1.020 0.309
A E A — 1960—1982 4F. 0.311 0.081 0.186 3.849 0.000""
JR B TSR I SR TR 1983—1995 4F. 0.546 0.097 0.370 5.628 0.000"*
1995 4ELLJ5 0.388 0.097 0.289 4.015 0.000 "
1960 4F L) i 0.094 0.086 0.082 1.094 0.275
FWIRTE— 1960—1982 4F. 0.106 0.046 0.102 2.279 0.023"
R 2 T S T AT 1983—1995 4F. 0.131 0.068 0.113 1.933 0.055
1995 4E L5 0.201 0.072 0.191 2.771 0.006 "

e FoR p<0.05; = FR p<0.01,
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