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Development and Logic of Digital Fashion from a Design Perspective
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Abstract : Aiming at the key issue of the fuzzy path of transformation and upgrading from traditional to digital fashion under
the perspective of design, this paper adopted theoretical research, case analysis and other methods to make in-depth analy-
ses and discussions on the current situation of the development of digital fashion, its manifestations and practical applica-
tions, and elaborated on the necessity of the development of digital fashion and the logical research under the perspective of
design. By analyzing the research cases and applying the START model framework, the study summarized the five dimen-
sions of society and space, the deep integration of science and technology, the paradigm of human-machine co-creation, the
virtual and the real, and the transaction and circulation. The study shows that the development of design disciplines is not
only the core force to promote the innovation and practice of digital fashion, but also the key link between technology and
creativity, virtual and reality, and business and art. The research results provide certain theoretical references for subse-
quent scholars’research on digital fashion from the perspective of design.

Key words: design science, digital fashion,design-driven innovation,digital technology,digital design

P IELE M BCF BORRZGE BT ARRBERI RS, JF 2T g o 2 32 LR
HOERE BT A s B RO R s il RERD L X B AR ST E R R R
G182 — R e S A R A AR HE SR BRSO SRR T R B . FERCT
ZEGRIRS IR BT sh e L FESEM A ARIRIAAOHESN T I R 7 M T A T T A A 2
KA, sl LA E AR R B e gt rh A RS SN A AR B A A A Oy R

KRS EE:2023 - 12 -02; fEiTHHI2024 -03 - 14,

E £ H B E A ERHIRIHE £ T 5 (43253794) .

VEEBB N ATEL(1998—) , B, w54,

* BASVEE D FE(1984—) ¥, AR S0, BRI ) R e i 27 B i B2 BB Sl S Al TR

Email ; jsun@ tongji. edu. cn



- 128 -

R R

X

o8 %9 %

RZ\ M2 2 7 i i QIR R AT, BT, AR
WO AR HE A2, AN T S BAL LI i 1) SR BR, 51 40
A A T AU, FEX D R, B AR
— G R AT 2 R R A R %)
TR ST I T B A SR B G

2011 4F, Bt 2# 9 E i 7 o B K — PR
EARZETE RIS BUR T AT Bt AR
YRR FERCHI SR B B IT R R —
G BHE R 1 AR A 2R 500 5 B 210 il ar (19 28
SRR AU (14 22302 ) o BT BT Lk
i, #E— M B T Bt A AU A s 1, DL K
TEMR 55 [ 5 dom oh B o 9 ) B A B TT RN O
AR BT ST T ROR BRI K
HALINE T TR T B2 AE Z AR 22 AR5 i R
JERN) B, I RSt AT D0 B A BTS2 B 3, 9
Bt A — T S B R 2 SR 22 B, N AE S B
IRBE LA Rt 22 S A R S AR T v, s
R TTRORMN (L. 70 Bt =R B R v, S
TSR TR 1) SRS BT IR B
AR B S TR R S 2 AU 5K, 51k T
— 3 E ROV T ) BRI i, S BTt S A R T R
JEBfE . RN, BEit2A 5 IR Ok B 2 SE T A 20K
REME S M AR v, B RAET RN
Yy B MG S AR A R AR A
P, BT DU 858 B3 5L A MR A, JF A
N 5 R CHORT Z AT AR R 2R
AR ELHEOC R, 9 SR 12 B U AE S

B AT 2R B LA 5~ LAY & e
BB P IS A 1, AU T T 125 4
SR BRSO T EL DA PR R A R I i U Y
B R TS . 2k B BT RLAE
ELAL PR AR AL, R T BT S T
TR ZIAI S & o B R 5 I i B 338 A9 Rl 5
JE RIS b R AR B TR I A M i
AL P ERT B 7 TR R, 0T 2 2 Y N iR IR Y
FAFA, R R S A R e o R R 3B AN K R
K 1 ft o AR )1 0 A 0 3 R 22 ML U i R AL
Foh JRB TR TS S VIR A &
ANECE I RS T EUE AR T T A R, R
7 MR SR 4 I By NFT 33530 Ay B 90 3
B 325 il R AR IR 1 B2 5 A5 1 o 7 R UL 017 B A R
MALARBEN T, W AR SRR BOTE B
F N T8 RE S5 AU ) AR EL AR T AR T — BB 24 1
Bormrm e AR & A0 ZAR SRS S
e~ , B AE I i A ik — SO B 5 A S B 40l

WS TR BRI B, 2RI RS T AT
WA ZFEME . B HOR B9 I A HOR X% SE I i
TEG— e, B e R 7 25 1 2 8 WL Y
— IR T . ORI, B SCHESE 4 AR AL
FETE S O B RG B R B H H
WARER T T — ) B, AR IR A A o
FEARIRGINE . SR, B i 77l 1IE AN W R 2
R S T B R AR, R I A B T R AT S 1
FEOCHE SR . AR EEAR T PHA RS, 3] 2030 4R,
TS T BT I i AT B3 15% B I i 7
A T 03 4, X S — (A 500 42 BR T 35 K HL
£ , Valentino , Dior Louis Vuitton , Balenciaga 45t
TR A 2022 AR E Sl ad S 8
PRI bS8 BT XS R AR I v T 1K

SCH B2 LA R, TRA BT T B R
TEAE S I 1 S b B b L R T 3 A ELAE
FHAR AR 1M )37 5 08 A Y B AR . 38 e XX — 3
PLEIERE , BT BT 22 5 80 I 1 08 5 B 3
B ECAESR RN R S B . e Ah, SO aE ek R
B Z2 TR AT 5T, s 17 B3 i T A 25 I
TR SEBRN T, DA AR B A R 4 5 B )
1 A AR HEAE

1 HFHERRESIMNE

1.1 #ESFIBEETIHEANIERE

Ao v B Sk < A — B R P9 g A BN T 5
A5, IR AT T8 8 1 A T LA 0 7 X el R AR
SCAR IR 7 P ST A R I I i R AT A
IX S ——TJG 1 S IF 1 1) 25 355 JH 2B 3% 7 =X, i S
SRS, TR 1 AU e — /N AT S A
FFHE BB MR, X R T T B i SR — R A B
SR s AT B F P R AR A, R 2 A —
Pz e A R PR Georg Simmel
BF T R SR TR A, R — UL e
J7 S B G 2 R AR I R) B N, R AR B
FEVR BT R VA 5% 00 S P il & I a) L A= 7% O sl AT oy
P e S L, B i R 7 R A T A R 7 55 D T
F9 AR T AR RS 34 P10 Georg Simmel 43751
IR R B A RRAE < B AR B A AE TR S
S B R OB AR — o A s
AL TR 2 R R EEZEmg L, —H—
G G P a1 7 NN (e S I =
T TV A AR R T LA 3 A S R 4
AN, 32U T AN 26 14958 5K, 7R BLAE % &
IR L S Sk 0 |7 SEAISR 360038 b A B 1 B



24

AR5 5. R FNATHRTHHLELZH - 129 -

W) B HE A B Bl ) 22— @D REME, I AR R
BN A — Ny 5, B R AR R 25 4
B 52 B S T D RE s DI &L, I i A< B HoAr
—E B ORI, AT A P A A T G S
B SCHRETE B9 I i 7 2 2 B TR ) SOH
2, BEREE R A B (I 5 95 440 15 i 5 A
KHCH T 28 Mk 55 28 7 i 55 ) , IR BT Z &
Gil' L BB R A T A R (R
RGE AL ) 2 5 B RS SO %
MIEE (4 2 Sk S Y I i 2 R 2 8] 1
Fim. hE AT LU e 555 S A T
WA I A B AR T B T A A
Sk, R E A NS
IR 5974, i S O Wi R KU

i, AMREE SR MEATIR S B2 g
LEESIEYIrEld

N\

RF 1 P2 REEZE

N\

SRHE S FIAR
A £ LT

i

A7 I S B il

BRI AR R

B1 mEEERIER
Fig.1 Fashionable disciplinary framework
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Fig.2 Elements of development in digital fashion

TEHGE ﬁ?l!ﬂ"“

:irﬁuﬁmm
e S0l BR 1

HFhtiE

* A
il Figit

SR

iRt

o« ™ FAIFHE
Bgganir  @EE

SR

gt - £ 214
e SRR
IR g6
BAfpE
tRES
i
T

2018 2019 2020 2021 2022

B3 SRR AR AT AL 5 i
Fig. 3  Visualization and analysis mapping of the

""digital fashion" literacy mapping network



- 130 - B R

X

o8 %9 %

1.2 ¥R iR oML R

TE 5B AR, I i A7l TE 28 7 — 33 R Z1
(AR Bl R Y s e i, A% G B 1 1 T A
il 7 SAE AR B B B R BT B Y e
I X — B A% O, AMUER THR 5 2R
(52, A T8 75 6 T 2B 0 AR 7 i A A AR A B
AR s AR T eIl g BV 7 2T T X
iR AR AR 2577 T RIS

B I i ) e S LR R B R A,
ODTETHORFG , ALG13E T 3D FTED . JE #0081 52
(VR) 3R 3052 (AR) 4558 T H., T 8 102 B
TR AA P L g B T X, LA 3D FTERE R
G, B I N A S T AR G i 1 R B AR 4
e B RRS AiAE AN A K Ak, VR AT AR
FOR I8 FHAES 5 17 W 0 A 1 1) ] B Ay i
AT R T R SR AR Y K SR T Il . i AE AT
FRGEPE Ty T, B0 I 1 3 Ak D ) B i 1) 4 LA
FARARAE P i R, A RORAR T B4ORHIR 2% ARE T8
FE, BRI XIS R I BAS FE . FE M AE
FAERHESS T 14 2 & AR AT DL o & R e 47 &
HIEZ 5UOT SR, XA T T Sk %, tom
T S 2 A HL Sl BT I i A Y
73— WEERR R T RS BB BE 1, i i
r AR AL T T e 107 T 37 2l 25 N 2 7 K AR AL
LS . TERERILA R b, BT v i 48 T T
i L) [ PRz e 7, O A U TR [R) SCAR s
TR AR T SRl A S AT A A
FORWHES) T, 10 3 B v R B0 R0 LI B89 5 1]
KT,
2 FIFEAATHEFRERR

FEBCI 2P RHRR L T E (0 2 A v, T 0k ok i A2
Feirt o R, H 25 2 ok R A, DL
Iz B N AR, R A8 SR AR () R A O
SE SCRFUCS A S AR DR B o 33 S LA [ T D
FE SRR T BT AR U RN & JRE A AR 6, %o T 2
FESN T4 (BT Ty ) B OCEZE BRARF - 7E
5¢ (Herbert Simon) ¥ 4 1 FLJE DL IRAF G T2 A8 AR
BAEIE R H b, WA RAT 3 05 22 0 N, BB TE e ik
2T P 42X Fg ( Richard Buchanan) 1A K
BOTREA T S IATAT A N BCEAR R B, 7E 8 528
TR K il 3 45 07 T o KRR35 19 N2 00 i
FERO RRAE BT AR B R S S R L - R
1r 2 (Neri Oxman ) X EHA B 7RG BR2E LR
RS A AR B A5 B A

TR AR AL AU s B RN e A 31 45
SR TR Y L R R B AR B AR
N R 5 R R AR S A8 B P BOR B AE
AW RIS TRl A & T B i ) R R S
BEZHB X RTE Y T 2RECF e BRI
AR N B H ., BT AEE BT Bl B
HI52 R AR A BRI T B I AR AL
25, RMEE AN R TG HF LR, B H)
FHAEZR 52 5 A0 T B 2 2 S48 o A A Ak it
FoAR 8 i L SE 5 = M S A2 2 T A A
PrR2= 2T B A s P TR A 3 [m) 4 sl 5 e g
v Y A R o
2.1 EIHEE5HFMENEXEESIHIRK

B i 7l A R BR B0 7 5 7l B SO R
v 4 KT EEE VIR G, TR A X Bl A
MU R 58 Y L RO 1 A W R, BRI T
s v 7 7 2 B 7 = DA B AT 9 2=t 2022
AR BB L T A 15, 14 /255 (N
M) LR EIM, B 2028 4, KUFER T
FUBLEE L 95. 94% WyAEE G HG K R KA 3 867. 58
fee"™ .

Wi 5 50 i S ) AN T A R, T A L A i
N ARAR I PR SRR RS . R
AR — A% 0 () LA P SRy ot i 7 8, 5 A
RN EE P 7ok GEAR T RE #E AR, X
T EAAUE 7 5 7 BHG AR, 10 S0 52 508 #f, LA
WO AA U 7 58 IR ] P /T oK. 7 B80T I i 43
B, BT R YE AR A HIT R AR X P 7 SR ) B
IHRRB AR T RIIE A I8 JLAE, Web3
HORTEAN A TP 51 2 2R FE o S5l (9 128 25, 51
AT TIZIETED, The Fabricant %5 4l $ 5 i 1t i
[, LA K Gueei SEAL 58 SR HE ) THCF R4, &
PLRHTHT T 19 SHOWstudio 23 4F HEE T — LA F i
AR E A, S NFT 30 H ikon — 1 &3 IR%E
Bl X — SR R Y, A FE AL SR 5 7
—REF RTINS H R 2, &2k
TR B B ¥ 272 , G i R 22 A2 5% Y Polimoda Fil
e ES N T % 5 T 2B, 4y 3 I R B A 1R
T, ]2 A A 48 IX s 15 R LA S AR s v i 1 i
M., 2021 4F, Ravensbourne 2%k HLi % % 112
TSI T BFHAR L, $2fi: CLO 3D Adobe
Substance 80 F B H R URTR . 36 [ 07 30 A K 2
L 7E B I g 4538 R F R R, HE T Standford
Fashion X Wi H , & iZ A& 5 AL TR E , 58
o PTRESE R R VB R B AR £



#2 M AE

FE R FA THRTH SR REE EH - 131 -

AU
2.2 HCFHARER TR

BEA 38 5 T HAEAR 2D, Web S N2 1Y)
RIRC 2 T G545 BTG , & Fh K 2037 5L
R UL A S5 ol 380 B S A R e, B S ) A R 3
ffo TETCTH b, LSRR 38 0 2 DR M DL 1 v
TURAR R R, BEE B F LR B AL i T
ALGEAL AWK b i R BT 125, K 40 Ak B TE U7 I
U T A ATE R AL S b i 13 AR S R e S A
BT BLSCE AR R R B AR YRR ATl
IEANTHFERMZE S 5 Rk 2 v, 4D By = 4
I ETE= V1N A Ive o =511 8 5 277/ M S E RN LT 2
ARAHABAT MV A B 5 AR AR T 0L
MATTAY S AEA AL T T H, 30 X 7 5% 2 S0 114
L, XTI 1 A R A T R R ROk, UT
AN ARG A AL 15558, O AT H AR TS
A, T R AE M ik 2 e sk, RE AU 51k
I AT 1 B A B O R TR 12 ] o L B
FAE 2021 4EHE H I EUTF i *k Afterworld : The Age of
Tomorrow ( J,J 4) 7 & 3, X & — K& N R
7 AR 52 28 51 I 2 T T 36 1Y HL 7 D0 iR 20 R il
X, W HBCETE 2031 4R A — DT AR P, Bk
LA M B AR R, U idof i A K
2021 4EBCH F 91 i 5 R BURE RIS 3 7= 5T
T ANTHE R S b 5k B e i 75 5K Ok Bk, 1B
LB Oy g AS A5 A L, N BRI AE A2 15 3t 2 AT
I, AR GAE JE A X A5G Hh i T — A A
P18 L2 AR 30, AT 7 0 40 e 1 30 5 ¢
[ITCER , XA BT 1 7888 Ay it gt ) A 1R A 4 o 5
4y R A 2R IR B A R

g SO

N,

B4 B3R F KR Afterworld: The Age
of Tomorrow
Fig.4 Balenciaga digital game Afterworld: The Age of

Tomorrow
RS540l 22 () AN T b 2 AR 5 46, Xt 2 4
AR 1 A ) P R TR i 348 i A LA i s SE B
JE AL Y —Fol R L 0, R X AR S B AR T Y
BEEAMES IR IE F A, Here is Anywhere j&7%

T ST i it e L R A 2022 AR ) 19— S i T
R (LI 5) 0 S ob B i A R AR
R ZAR U IR 2%+ #& (Yilmaz Sen) $#5, %
FHZEARLER & T 0 R A, LA D5 B) BT R 7S 5, R DL 2
I IE N (BURE I 22) I E IRE R T 5
BRI IR R N A B R T 10 A B 1), 4
A 18] 4 B A0 5 30 AN R A XU, DA 3 2R 7 )
HOEEEER, MERED AE EH, R
Ak B35, 380 T ARSI Y 75 4] A%, BT
S FE W AT RS IR Y R L R R A
FEFEARTR 53 (8] 7 e R S TR 1)k W2 T — B
A AR o R AT B 1], AT AT A [ B9 /)N
YR, G AMFOALTE AL , RAEAE A A A [ B B
MR 28 IS RIE R, B N AR
3 A TR AR DUR L, B3 T A LT A, X
—BE 522 RE Zbigniew Rybezynski 1987 4F
TASEASC 2 A Tmagine 722 H 8 E A7 S il 7] T
2 AR Z A HETF Here is Anywhere 384k T 417
PR IESE ARG 5, PRI T R R ok 23 ] Y R 2k
PREFN LS 0 IR B, B R 1Y & e W in
HATXF AR SO 2R AR, X A B HOR W 2
B, HE ALY AL 2 SR B

B 5 BZitxatw &85 Here is Anywhere

Fig.5 Balenciaga$ short film Here is Anywhere
2.3 BITENTHHFREEZ R

Mt m s, SO 2 E R 25 7 B E R T
eI i B RS K XA MO R S
S N AATTREE S I R 2R, i K el 75 1
RREE rp H A 2 BB AR Bt BHE
H—ANRE) 2 S BRI A S G
U, HOR 7 I 1 e 5 R 5 R MR R A I A
7S N aa ey S N RN AN G E A B2 bk
TG 1 G ) o8 BT B B A LR S O I
R TG Y P BT IR B/ A v B
PR AU B30 4 1, S 1 17 807 P i 40
B, XA B TR A E — T AR PR, R —
TP o BT 20 M 28 70 X8 B IR 1 4 R



- 132 - /8

%_:\;

X

o8 %9 %

AL RIS B e G E R
T AR RETE 7311 5 K507 IR 185 40098 T 5 1) 4% ¢ BE
AR, S BOF — BT Al BE Bk = 6 2 B 4
AE, AT REFE e A Bkl o Dol L I A& T, A AT
ity £ ) B T HAEOA, 4 3D A A g e, i nl
B2 W B0oy ) il 2R BE Ui, 2 T R 1 HC B B 7 A4
KA o

MR MY S B £ B2 R, H BT i #e A S al
AT BT 7= i 7 K0 P i U () R T P X
AL Bt B M AL, 300 0 375 PR 3R 1 K0T
7= R BT R R AR S T B AT I B AR X
TR 1 B2 TRTRE R BT PR, X R 9
AL GE B ) B it T Bl A U 1] o R UL R ol P I
[EIFIFELY o IR, A 2~ S R3I89 ) o
TECFI SR B AR S TEE, BRANAT A DR AR A
TSI 1 1 2R 3k T T S A

BEEMUBAS (8 R X T B2 B 1 K e 2 0
—AHZPRA R A BEORBA MLl AR ER
PR T HEATTHE, = 2 AT N RTE g1k, [
I, Bl 1 58 T 2045 0 % BOR B e R 1 A 1 I B
A%, — BT R T4 TR AT B AR R RS
B G SRH Z W AR o . RS
P A HE G e LT — xS % 1] (A 567 B 4
oK, XTEHORFBI EARE— KPR

3 RITEAATHHFRNEERA
REEE

TERCF I AR, B0 ) o A Wi 2 32 3] 1
BB AR HE 2D T35 R A 22 5 TR R Y
B 5HL . T — SR N TE 1Y 5 A Ak A 15
TR AR THRR SRR 8 25\, A
BRI 1 5 B T 2 rh AR B AL IS 5 Pk 8]
R O A A LA, X1 T S P 7 B
I i AT TUZE BRI 5 B AR AT Ry, b T R84
JFH BT IN  0)  REBR AR, SOP I T — MR
PER) S HTHESE——START [&l3% i 55 1 42 545 1]
J& 1 (social and space) B} ¥R B fl4 (technology
tension ) . A HLILB) (%87 yE =X ( artiflcal, machine and
AT) R AUL 5 B S 0 e B2 SR (reality and reflection)
PLRE 235 T 128 %) 5 i (trade and transac-
tion) WL 5 4k LU BRI B %7
I 1 A A
3.1 EEHFRENHSMZEBSE
3.1.1 SRiAAS BB (ERCTI TR

A ST AR D, W HA L S SRR T G
1) JR SR o 3K — S IS 5, 3 3 ok 4 3 oy i AR S
el G 5 M LA, DL eI 1E st 23 1) 22 R M A
WA WA IG5 AR SCAE T 5 i BIE & 2 8] 1
GAE, FIHEC T & 0 SR, Bk B5 S 1k L A
5B g, FEE, i RS B R,
T QIR LRAA A 4 (5 FH 0 A8 1) FH 51 s 11 52 it 56 1) 3
T, HRAEAR T — P B 0 47 B2 AE RN AT R A 71 2 A
Ko MA@ &S 5 EA S P E ik
TR TEA SR 5 28 I BT HSE B8R I 28
il B 25 55 , AN AR LA 5 550 5 1 7 0 i 5 1 g
AT IR FH P 6T R 04 U T JBRORD R ek B 3 i
FEVRTARHL A T R s S E v, 2E
BT AT A IA PR B0 15 3 AN A — 5 o 56
(IR | TR — Rl 25 F SO 58 i B A, E WS 412
AL SN E R IE R SCAE BRI 4R T, I Hd 2 1k
THEYE 512 SO AR A W =1, 33X % T 88 1
— AN Z T AL AT RS BT AR S B
HEE L,
3.1.2 REZRBERAQH  BFN MAES
PE T AR 2 3 N A B AR HE AL L P T SR AR AL
(R hsRka S . Hph K L5 B0 S i S 5 B
JE IR 23 8] (BT BT, LR ek 25 [ A5 Jey 5 R
FH, 0T AR B =2 5 L B i i AR, Bt Im
iZF AR FI VR ZSERTIE R, BEAE A 1 DR X
ARG [B], AU R 015 B S A B, i K 2
R RS B 3 2, LA R R 3D 7= 5 i
AN &, DA T PR TR [ e
TSRS (AU RNGE R A FE , AR IR T PR A4 FN B IR
TR BETT A

FESEARZS [l R I (ToT) L N T4 i (AT) 45
BREHAR I, R A A | A A R &
TR BT AR R T 452 R 38, AR T T8 E 3L
IR T 0 WA YRGS O R . R
Hor 5 R AR T OR W PR R BT i 2 1) s v T
AT BN T, SR T TR B ARk B v 2 (]
P OAER, [RIEH  B T 807 4 R 5 28 [l 122 4]
MTREERL G, T 18— AR IR B 1 9 2 23 [l 44t T
TR AN R
3.2 EHBFEEEIFEALIHE
3.2.1 mEmFHALESHFEINCH BT
B AT LA SR A i v B R N A e ) AT i
R, BRI T AR 8 R IR R R R 2Pk,
VB AR k455 2SR, 1 1+ i 5F
i ZFRHMETE B B T B R R, ek



#2 M AE

B s BT FAM T 00 R AR 4 133 -

THERF SRR AR RL 2 N T8 e 45 40
LR ZIRE GRS ML 9% TR #%
NASEs¥ L b e s oS TN i ks % N | el
BB TR K BT T E R A HE SR A BT
A ERAR B I R ST B R R BRI T AR B IR
SR SRR, 2 E TR AR
LRI Y B £
3.2.2 EEHRMEEHSHARAXI IS HEEER
i 50 I 1) R AR AN, SRl SE e PR SRR e, I
SEALBET 5 B Z 18] A X5 o B s v 40 R T
B RR MBS R Bss . N T8 fe S i
ARAERT i BTt i Y 07, IR R B BUHT FE BT ¥
BT AT AR 5 8 SR H AR &,
JRETE il A B R iR T 5 R R IE LS, 40
FE WIS 2 TR R YA A R 4E 1
PRI S R B 5 2 (8] ()70 38 5 DM, 28 1T 4 o
5 AT ) AR AN A
3.3 EZREHFHREHAVECELE
3.3.1 MESHMANEAAS RS WIS
3 T BN WHAZ H BT ) 0 ) A ML B e, e Al
AWLPMER R S R Gl 2, R & 1)
TFERZEREE, V&I RN EEE I E 38 B )5 =0
(AR 38 AT 7SR 5 A8 i AN LW R P ST 45
KFEMEARTIHE, VB I TR A T S )2 5
ARYHHT , WAL AT RGE T4 IME .
FEIRZHEAR)Z 1, 42 3 AL 2o b AL 55
B B B R AT A R O B B L T U fg
% 1 fif AL TR g s s 2 8 AR L T
HE, DT EHEST X HLAS A L B fE AT . AHLEME
() B ARBEAR 2 T UME R UR BE , 15 U RE A5 AR 95
Tt H 75 oK R AR A T, 2 TR A R 5] R AL
[, AT R R A A T 52 B A0 AL
el FEX—FAE R, B A AT £ G0 i 5 4k
() AR AT A8 B, A 24 > FIE I . BT HIl
ALLAXE AT 32 0 00 25 B 1 7 R AT IRAN , 45
FLURI RS 0 1, T AT 28 48 DU AR 4 1 2 J 15t
TR . AR RO TR R
WA T IR ) B A AR
3.3.2 BAEE ALK F ekt AL
TERCFI i S5 AR T B L, 55 3R LA P AL
A RE IR A A AR T R O, X ] LAAT 5%
WOR AT AALILAN A0 1. I EE 0 R
FEN AL AT Bl B 0 B HLAR 7 2 DA R ABLAE
A RTINS e BORUMERY R T . I B

SERMNFE B, A5 A FISF S RSEPRIH BT
U] DA 4 ] A5 50 R AT 3R 3547 6B 15
Tt BTl AL S ag, AT T
BTl AN S AR ) 3 T RE 0, R T i
TN B, (45 U ok i o Jn 52 33 | 326 4 ek
TR, HEShECTI  ATER A B R AL R
3.3.3 RESBEIUNEREAKEZBANLA Rl
G MEE (I sE W s il st 45 ) 1 2R
FrEA T T A A, mgss T 8 5 6L
Z BBl R BET S TS TR i R R R AN
FeikJra, i IT & BE % B A R R A SO B
2R A TR E AL RE:, it Il LLLLE
ELUFN A R0 J7 5 HOR AT X, TR BT
AR E AR R ., MBS Ed A
AR HE T AL 18] B R J2 ORI LA RN A, R 5
TR RO T FEE MEZ T .

3.4 ENESWXHREREBEMNELER
3.1 EHEMLENEW SR @S
AR FI VR $0R , Ifis B2 AR BOR AT LU P
B RE VIR AR, £ H: DL 48 19 1. 80 7 SR 6 15
VI, A SR R S IS i . R, B AR
FEARMEAL G T A T B MR AR 5 ik T
BRI S T Rr e Rl A . R BT AR AR B
A AT LG g B 7 i RS B FULE A kT
I 0 P 7 52 4 B0 A i R BT S s 3 3
(G e =B @ S DER R i | R0 R i W R
AR R 1) S W FE NI 5 N2 S G YA o
BRI BT T T RS il A 4 ) T
—ASHT B L BT R R S SR A
[ SP-A7 5 B PR 58 il A %) R 4ELERE g 38 e 2, i
TR AR o B JE A 1) &, L Bsf o 3 1 e b i A
S

342 RBAEEMEILEHRE  ERCTFIM,
TR L R AL 55 R S A R B AN W A T 2R R R Y
BIFT . B RERT R A G T SEOR R T
7 i B SE FYE RN B S, wT AR P A s A
AIECERSS Al I F R AR R T e AR RS RN
U PR A 1R BE T SR B ST 14 7  , BSSH B 11
A= R , SEIECF T RE S I 4 S 2R R SE LA
3.4.3 BEAMH T HRE  BERASE
Bl BAML RS HE S BT FNE AR 1 Q187 , iR g T+
BT S A P REAA, A 50 I e S0l ke 1)
()& SRS ] BB i B T Tt A v, 9 2 s B
GAE SR, RIEhnse P 2 5 A M A E TR 1R
FHERCTBoF 1 A 6 1 R AR L I SR B 1R



- 134 - /8

%_:\;

X

o8 %9 %

5l RIT Ko T EARZ VAR H # A
G KBTS B G R, JE R BRE0RS JE #0535
FEHBTTIE o TR 6 AL SR A R AU A
DX AU TE AN 5 P B B Bl WO Al AT TR B 5t
FIAEAG K, B0 IRk i i AT LA i A3 SRS o 64
A BRI, Bl I P XA A A 22 S A 36
Ko HP BB S 5 A (LRERE o il it i) 42 11 6 5%
ORI, 5 377 i (4 BB MIESCE , 3 BEHE 56 T ™ 1Y)
VT TR R S BRI RE , g At B B ) o R R X R
B PSR A AR 36 1) 0 I i AR B AN A 2R 3
THIMHA TFH ) BB e F s 2 RS AR R RE Ty, b
it ZE R BRARR AN %5 T 7 0 7 SR AR, 4 3h 80y
IRF i ) SIS PEA SRR SR AR B 7 18] K

3.5 REHFHEEYFZZESRBEHER
3.5.1 A#HBEFHHOR LK E FIRREF

It 1 BT 52 B 5 ik 8RR X 0 R, R T IX e
AT 375 B B VB S , LA R SR BB i NFT
Wi, R K R S 3K NS [, T 28 3% W A
PERIAZ O SR AR B T 07 I o 7 i AR S
TART RGN BRI HEH AR 87 i
WP R AL T — AR EE Y BT BRI UGIE B 1, A
PR S B A T A AU B B35 LUK A e sl
BAIE . BEAh, it A NFC W H 3145 OR 455
FYTHU LR G L E X ROAR, i T —
PR 38 b T H fif3 NFT (932 515 B
A BEE A AHERRIE . EX MESE T, NFT
T & 8 Ry B ) i 7= S AR T — AR 58
GG, Hp &4 NFT ()0 — T — AN ] B4R 1,
5 R R R o 1 P D e R T — B, W5 ] T
BB AW 1 6Bk o Bl I i ) D A A 3 ik
3D AT TR ST, H ORI RE % 7R 5
TR PR R, 16 T DL o 483 5 4 R o
51 e AR BREE 7 st ol H A 5 A 6 A5 4
58, N PR EUR A B B AR il d 2R
B, XHEEFN NFT AR Ry B 505 18 52 5 5 i3 1Y)
TH s TSR M S R SR, X
— B AN R A T B B 7 i 1 R A A
M ERE T, A T H U AL BB AL TR 9 A4
MEREG |, HEsh T 80t i 400k i BB &

3.5.2 HFwHaibeelHER BEHHIAAKHEAR
B AR BT B T 2 0 0 R 56 O A 2T
B i) 77 i P R R RN AE 7 i A, (0 2 A R AR A
ST S A TE T 38 2 B0 A T B IR A A B
Er bR ANIRISE SR, W K R R T WA £ (5 R A
B, S A G R IS AR W R i — 2P U T 8K

TS 1 B RS R SR 0 B, RV B A IS PR
o B BB A (AN BET-HLL AR IR BESF ) SCmt £
B RS 7 A, R SIS BB R B RS A
AEE T IS BB A, AR 1 PR AN 5 5K
RSN R B IR 073, b N B At 1T — >
B R & AR REDS LS AR gl A0 B 3l B 7 52X
JE A

4 % iE

TEAAAR 3 R 5 s R — A AR SO RE S
ARE R BT, FE R T E IR E —E
TERS I B0 P B B — G BN R
S e A% BN A2 S B, B0 I i E 3% M K R
B AU B R BT R B I
IR ) K00 I i U T A o SR o S 40
IIMTEETT R BT A A KT I R G
ARHEATOTTE, A S AT BB N i B
B I i e B TE R B AR, IR 455 START 3 #r 4]
T, A2 s ) A R A9 TR BEE il A HLL
TEVRE R UL S B IR AN AL 5y S5 il S A2
R I o B R TR R . Bt A T
AR I 1) 2 R L 24 5 I AELE S BB 52 3 £ GE I 1
BT I B I i BT B R S B, R TT REARE) 2 )2
W IR e . TFBER R A A Wt 25, 5 it
1)z FH B A TE A DB b 9l BT L e 3, A7 R s
FAOLM T BT I R R AT S o A RS TR A
e

SEH:

[ 1] T, A5 R 25 iRz i b ARG

H[T]. BRI Rk (R i) , 2022(1)
8392, 206.
XU Kangning. The profound influences of the digital
economy on the world economy and its global governance
[J]. Journal of South China Normal University ( Social
Science Edition) , 2022(1) ; 83-92, 206. (in Chinese)

[ 2] R%, k22 A SCI Ry TORRE S AR R 3L W)

AR [T ]. hpg RO R 2 i (N SRR
2024, 44(1): 24-32, 182.
ZHU Jun, ZHANG Lan. Five characteristics of Chinese
civilization and the construction of the community for the
Chinese nation [ J]. Journal of South-Central Minzu
University ( Humanities and Social Sciences), 2024, 44
(1):24-32, 182. (in Chinese)

[ 3] ikBE. Bt S 8at-#Ra S 2 RmRL]. R
H 52 P24, 2023, 30(8) : 96-99.

ZHANG Geng. Research on the integration and develop-



24

%, H B TR R AR S T4 135 -

ment of design journals and design disciplines[J]. Furni-
ture and Interior Design, 2023, 30 (8): 96-99. (in
Chinese)

[ 4] B, AR H RS B2 =R AR Bk

[J]. ZAREISE, 2023(5) : 77-82.
ZHU Shuai. Discipline catalogue adjustment and the
construction of the " three major systems" of Chinese
design studies[ J]. Art and Design Research, 2023 (5) :
77-82. (in Chinese)

[ 5] STMmiGE, Bih. SRR Bt " — g Rk
NS EN[T]. FARYHR, 2023(2) : 142-151.
GONG Yujie, ZHU Shuai. The system, connotation and
positioning of " design" as a first-level discipline in the
interdisciplinary category [ J]. Art Journal, 2023 (2) .
142-151. (in Chinese)

[ 6] Eaess. B Rl H s it e Rhil ok 8 R 45

PR LAY, Tl TR, 2022, 4(4) .
1-8.
XIA Yanjing. Several interpretations on major structural
adjustment of the "design" disciplines in the new-edition
discipline catalogue [ J ]. Industrial and Engineering
Design, 2022, 4(4) : 1-8. (in Chinese)

[ 718, &R BB [J]. #eifi, 2023(3) -
12-16.

HU Fei, ZHAO Jiaqi. Design as a medial J]. Design as
a medium [ J]. Zhuangshi, 2023 (3):. 12-16. (in
Chinese )

[ 8] %okt AIGC AR, QAT R ALT]. ZARBIHOF
7%, 2023(6) ; 5-12.

LOU Yongqgi. Where to go creativity in the era of AIGC
[J]. Art and Design Research, 2023 (6): 5-12. (in
Chinese)

[ 9] Fd=, BUCh. HC8 MRS i Bt iy Lo N 248 7

St AR [1]. W rg At b oe, 2023, 31(7):

79-87.

XU Xubing, YAN Wenyi. Digital intelligence enables

fashion design$ visual content production and transmission

path[ J]. Henan Social Sciences, 2023, 31(7): 79-87.

(in Chinese)

WSO, ZR bR, e B0 I v 77 b Jre i s I 5T

[J]. FFilcSik, 2022(6) : 33-40.

CHEN Wenhui, LI Honglin. Study on the development

[10

[

strategy of China ‘s digital fashion industry [ J]. China
Opening Journal, 2022(6) ; 33-40. (in Chinese)

[11] Morgan Stanley. Vetaverse: ore evolutionary than revolu-
tionary? [ EB/OL]. (20220223 ) [ 2024-01-22 7. www.
morganstanley. com/ideas/metaverse-investing/ .

[12] BEIFBORER, AT, E M. FIAHE B BRI Hr
BT RRIL[T]. REM T RF %M (SR
i), 2001, 22(4) . 1-8.

Fujii  Shintaro, WANG Zhongtuo, XIA Haoxiang.
Analysis for fashion emergence by agent-based simulation
[J]. Journal of Dalian University of Technology ( Social
Sciences) , 2001, 22(4) : 1-8. (in Chinese)

[13] &IRHE, ARIGH. W 5T Z XP[T]. BACE %
(P EEBEI A7) , 2023, 45(6) - 100-107.
ZHAO Zhenxiang, LIN Dehui. Distinction between
fashion and fashion[ J]. Modern Communication ( Journal
of Communication University of China), 2023, 45(6) :
100-107. (in Chinese)

[14] CLARKE D B, DOEL M A, HOUSINAUX K M L. The

consumption reader[ M ]. London ; Routledge ,2003.

0 R N2 e it I v AL RIS 1

FATTIE L] AL, 2015(3) :39-42.

MA Qing. What does fashion communication study? —

[15

(-

Also on the five directions of fashion communication
research[ J]. Contemporary Communication, 2015 (3) :
39-42. (in Chinese)

[16] 4EZZR. “ v [ XURS ™ IR 345 T T 4% 3% A A B 3 ) A

(1], RSl ARk (At 2 Re) |, 2023, 31
(4) . 66-77.
CUI Rongrong. Construction and theoretical interpretation
of a " Chinese style" fashion design system[ J]. Journal of
Shanghai Jiao Tong University ( Philosophy and Social
Sciences) , 2023, 31(4) : 66-77. (in Chinese)

[17] REARHE. PEI7I 1 BISHFT B IEI [T ] 2R 5,
2017(1) : 6-20.

XIONG Yiran. Knowledge map of western fashion theory
research[ J]. Arts Study, 2017(1) ; 6-20. (in Chinese)

[18] KAWAMURA Y. Fashion-ology: an introduction to fashion
studies| M]. New York : Bloomsbury Publishing, 2018.

[19] AGNES R. Thinking through fashion; a guide to key theo-
rists{ M]. New York ; Bloomshury Publishing, 2015.

[20] PhGE. w5t b B F i, I PR E LT ] AR S
i, 2023, 1(8): 163-168.

SUN Jie. Fashion in jewelry, jewelry in fashion[J]. Art
and Design, 2023, 1(8): 163-168. (in Chinese)

[21] WRoChE, FEu5fE. B AORE s i 7 Ik % B T 2R 58
[J]. #ira& (B 5528 , 2022(3) : 38-41, 105.
CHEN Wenhui, WANG Jinggian. Research on the trans-
formation and upgrading of fashion industry empowered by
digitization[ J]. Price (Theory and Practice) , 2022(3) :
38-41, 105. (in Chinese)

[22] NORIS A, NOBILE T H, KALBASKA N, et al. Digital

fashion: a systematic literature review. A perspective on

marketing and communication [ J ]. Journal of Global

Fashion Marketing, 2021, 12(1) ; 3246.

WL, B, SRS EAERCEREAR T

WRII]. ZARSG8OH(EIE) , 2021, 2(4) : 72-74.

XU Wei, XU Mengtao. Research on the strategy of multi-

[23

[



- 136 - B R

%&

o8 %9 %

modal interaction in digital experience design[J]. Art
and Design, 2021, 2(4) : 72-74. (in Chinese)

A, FEAIA, HE. STTE MR SR SR LT ] E
BRI AR, 2022, 12(4) ; 12-23,45.

ZHAO Xing, QIAO Lili, YE Ying. A review of metaverse

[24

[

research and applications [ J ]. Journal of Information
Resources Management, 2022, 12 (4). 12-23, 45. (in
Chinese)

FU Y W, LIANG H E. Sinicized exploration of sustai-

nable digital fashion: Chinese game players” intention to

[25]

purchase traditional costume skins [ J ]. Sustainability,
2022, 14(13) . 7877.
[26] AE474, Wi, - POa” AT ke Aol B fh i 7
TH s e (] BYiRHL, 2022, 50(4) : 104-111.
REN Ruoan, CHEN Han. Research on digital transforma-
tion and upgrading path of garment enterprises under the
14th Five-Year Plan[ J]. Wool Textile Journal, 2022, 50
(4): 104-111. (in Chinese)
WL VFRT. B s 5 A IR B e 2 [T ],
AR 2244 ,2021,6(2) :169-174.
SHEN Lei, XU Tianyu. Transformation of brand clothing

[27]

design under the digital background [ J ]. Journal of
Clothing Research,2021,6(2) :169-174. (in Chinese)

(28] &7, B AR, B Ham. “ IR+~ B4R T 80 S0 fhas
PR SRR [T ] A = A, 2021 (8)
20-23.

LUO Fang, DAI Xiangdong, HUANG Yanli. Analysis on
the characteristics and spread of digital cultural heritage
from the perspective of internet plus thinking[ J]. Furni-
ture and Interior Design , 2021(8) :20-23. (in Chinese)

[29] SIMON H A. The science of design: creating the artificial
[J]. Design Issues, 1988, 4(1/2) ; 67.

[30] BUCHANAN R. Wicked problems in design thinking[ J].
Design Issues, 1992, 8(2) . 5.

[31] PORTER S S. “Four definitions of design” [ EB/OL].
(2020-03-25) [ 2024-01-22 ]. https://uxdesign. cc/four-
definitionsof-design-9e107{h057 5.

[32] JRukidi, 28, BEN). JET 56 + ALK B it i
PAPFEJTTH L] BER S TR, 2023, 33
(2).98-102.

ZHU Bingjie, LI Zhe, LUO Jianxun.

"

Construction of
leather goods virtual simulation " metaverse" center based
on "5G + AI" technology[ J]. Leather Science and Engi-
neering, 2023, 33(2) . 98-102. (in Chinese)

TR, 2t . B el WA E PR 4
WIS T]. HoRZTE, 2023, 42(10) : 49-67.
WEN Ke, LI Changhong, ZENG Jianli. Digital transfor-

[33]

mation, R & D internationalization and enterprise innova-

tion performance[ J]. Journal of Technology Economics,
2023, 42(10) ; 49-67. (in Chinese)

[34] ZRGE, P Ber GRS SRk ] 18
g1z, 2018(6) : 44-49.

LI Fengliang, SHAN Yu. The future of cultural consump-
tion in the era of digital creativity[ J]. Fujian Tribune,
2018(6) : 44-49. (in Chinese)

[35] ffed%  BEmR A, AEME, 5%, it B4k B PRIF 9% 20 43¢
BRIT B> AT AL A e b [J/0L]. @ TR, 1-17
[2024-03-22 ]. http://kns. cnki. net/kems/detail/50.
1094. TB. 20240108. 1718. 002. html.

[36] NUNES C C. The importance on self-expression through
clothing and fashion: a view on digital identity and digital
fashion[ D ]. Portugal ; University of Beira Interior, 2023.

[37] PARK J, CHUN J. Evolution of fashion as play in the
digital space [ J]. Fashion Practice, 2023, 15 (2):

256-278.

LIAO C. Virtual fashion play as embodied identity Re/

assembling: second life fashion bloggers and their avatar

bodies [ M ]//
concepts of identity in virtual worlds. London: Springer,

2011 101-127.

MENDES S. The instagrammability of the runway: archi-

[38

[

Reinventing ourselves: contemporary

[39]
tecture, scenography, and the spatial turn in fashion
communications [ J ]. Fashion Theory, 2021, 25 (3):
311-338.

[40] NERI V. Imaginaries, fashion and the Internet towards a

new ethics paradigm[ M ]//Fashion communication in the

digital age. Cham: Springer International Publishing,

2019 66-78.

Mok i, B, JurFd et SRSl ].

W FIRERISE , 2022(5) 5 3-16.

CHEN Yongwei, CHENG Hua. Economics of metaverse:

[41]

a comparison with realistic economy [ J]. Research on

Financial and Economic Issues, 2022 (5): 3-16. (in

Chinese)
[42] gm0 5%, JXURR, 45 95 8URHEOR R [T ]
AR %E 2247 ,2024,9(1) . 1-10.
JIANG Gaoming, LIU Haisang, XIA Fenglin, et al. Textile
science and technology development frontier [ J]. Journal
of Clothing Research,2024,9(1) :1-10. (in Chinese)
R L A, 5 B O IR A S AR Y IR A 3 7
Her s [J]. IR 74,2023,8(5) :405-410.
SHANG Caihui, HOU Shanshan, LU Zhiwen. Digital
display of clothing heritage from the perspective of flow
experience[ J]. Journal of Clothing Research,2023,8(5) ;
405-410. (in Chinese)

[43

[

(HERE. F &)



