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Perceived Value and Risks Effect on the Intention
to Participate in Clothing Swap

FENG Shengnan,
( College of Textile and Clothing Engineering,

DAI Xiaoqun *
Soochow University, Suzhou 215006, China)

Abstract ; Clothing swap is a type of collaborative fashion consumption. As a type of sustainability consumption model in
fashion industry, it has received more and more attention of scholars. However, the research is still in its initial stage. To
encourage clothing swap, the aim of this study was to investigate the influence of perceived value and perceived risk on
consumers” intention to engage in clothing swap events. Based on the theory of reasoned (TRA) model, the connotation of
perceived value and perceived risk in clothing swap was clarified and a questionnaire was designed, and binary logistic
regression and variance analysis were performed on the collected questionnaire data. The results show that hedonic value
has a positive effect on consumers”intention, while psychological risk and social risk have a negative effect on the intention.
There is a significant difference in perceived risk and perceived value between male and female consumers, and among
consumers dealing with idle clothes in different ways. The results confirmed the effective method to study collaborative
consumption and the findings are expected to provide a scientific basis for the implementation of clothing swap activities.

Key words: clothing swap, intention, perceived value, perceived risk
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Tab.1 Sample descriptive statistics

i H 25 i He/% A W AJER /ST 7 He /%
B 26.4 <80 000 39.6
5]
© 72.1 80 001~150 000 27.9
90 Ji7 86.8 150 001~300 000 15.2
AR 8 FEEAEIA
00 & 11.7 300 001~1 000 000 2.0
) by 61.9 1 000 001~5 000 000 0.5
FITLE H X ,
Eiid 36.5 =5 000 001 2.0

2.3 EREUEWNR
MRAMFEILR 2, 3 2 1, Cronbachs o {A
BIRT0.7, B4k Cronbachs o 1A% T 0. 817, i &=
FEEE LA R A7 i o R — BrE, T A A A) A
Ly SO
*x2 ERFEE
Tab.2 Reliability of scales
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Tab.3 Results of KMO and Bartlett test of sphericity
Bartlett [13R A6 56

EMRTIE Al P
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Tab.4 Results of exploratory factor analyses

1 ﬁiz;j\ 3 O ﬁﬁt%%%/ Eﬁﬁfp%%$/
R EIAE/EN(ED 0.797 4.250 35.415 64.51
FEWEY IR 0.758
Faneallak7/Liig(E) 0.755
IR 2B 2 48 14 3 7 1 0.748
IR 28 22 48t B ¢ 1 0.625
SHEAR R R 0.543
AT AT 0.924 2.208 18.399
T BB AR 0.801
A FR RS 0.627
FEos KU 0.565
T FRACHE K 0.793 1.284 10. 696
WM E 0.779
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Tab.5 Results of hypotheses

SER B brifEiR2E R/RMEE AmE  BEM Exp(B) s
EIRME AR 0.696""  0.221 9.972 1 0.002 2.007 H, T
Fanerd LY EANIED 0.136 0.216 0.399 1 0.528 1. 146 H A RaT
E AL LN -0.252 0.238 1.122 1 0.290 0.777 H, AT
VN AL/ LR IER 0.793**  0.251 9.949 1 0.002 2.209 H, JST.
MR ss bl 0.035 0.242 0.021 1 0.886 1.035 H, ASsT
AR AR R 2 0.406 0.241 2.850 1 0.091 1.501 H, AT
B 0.231 0.234 0.978 1 0.323 1.260 Hy ANRAT
HEHE XS -0.208 0.249 0.698 1 0.403 0.812 H, AR
SRR -0.598*"  0.226 6.999 1 0.008 0.550 Hy WoT
Fhos KUk -0.584" 0.263 4.917 1 0.027 0.558 H, oL
A H -0.478 0.405 1.396 1 0.237 0.620 H, NEAr
o -0.590 1.025 0.331 1 0.565 0.554

T % FR p<0.05; % F5% p<0. 01 %% F5 p <0.001
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Tab.6 Result of ¢ test

Af i EEME WEME P BE XU O FR XU FhS R
B —2.688"" -1.235 -1.180 1.008 1.601
LB iR -0.634 -0.568 —0.884 0.399 0.435
A TC IR 2T 15 0.984 1.897 0.578 -2.005" 0.177
TR R B AR (A TE) -4.310""" —4.979*"* -1.416 0.616 0.441
HWEZFNEXY(HL) —3.246"" -0.972 0.262 3.144 " 0.983
W% 35 A R B A (AT —1.811 0.322 1.930 1.366 -1.521
EFHBLAY (GT) —0.664 -1.121 -0.875 0.278 -0.142
s R B AR Y (BT) -0.007 -0.813 -0.099 0.686 -0.577

e % Fon p<0.05; % FRRp<0. 01; %% LR p<0.001

o



<92 . BROE ¥ R %9 %
£7T ANOVA IG4ER
Tab.7 Results of ANOVA test
- _ EARMMA WA PERE KU RSN iy o KUk
FEEAFILA/TT — . . — —
¥iE b YIE ez A bR Yl e ¥l e
<80 000 2.769 0.939 3.578 0.948 4.020 0.937 3.640 1.143 2.250 1.135
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