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Color Parsing of Female Brand Costume Based on
Visual Perception Mechanism
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Abstract: In order to extract costume colors that is more consistent with visual perception and parse the color of female
brand costumes, a color clustering algorithm based on visual saliency is proposed. Through comparisons, the K-means
region weight is determined using the GLGOV saliency model to optimize the clustering color and proportion. The
experimental part focuses on the colors of three representative brands. The results show that Chanel predominantly
employs neutral colors. Fendi exhibits a more balanced color proportion, with differences of less than 21% . Umawangs
overall color scheme is dark, with taupe constituting more than 70% of the palette. This method can quickly generate
the color parsing model of series costume images and provide a foundation for brand costume color management
and design.
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