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Personalized Recommendation of Blouses Based on Street Scene

YANG Yanmei', HE Ying*"?*”?
(1. School of Fashion Design and Engineering, Zhejiang Sci-Tech University, Hangzhou 310018, China; 2. Apparel Engi-
neering Technology Research Center of Zhejiang Province, Zhejiang Sci-Tech University, Hangzhou 310018, China; 3. Key
Laboratory of Silk Culture Heritage and Products Design Digital Technology, Ministry of Culture and Tourism, Zhejiang
Sci-Tech University , Hangzhou 310018 , China)

Abstract ; In order to meet the special needs of consumers for clothing in specific scenes and to improve the shopping expe-
rience and efficiency, a questionnaire survey and photo analysis method were used to obtain data, and the obtained prefe-
ence information regarding blouse attributes was combed and analyzed. A personalized recommendation model for blouses
was constructed, using comprehensive interest as the judgment index. The feasibility of the recommended model was veri-
fied through scenario experiments. The verification results show that the verification accuracy rate of the model is 83.7% ,
which is significantly higher than the accuracy rate recommended by Taobao, which is 48.3% . This can provide a refer-
ence for the personalized recommendation of clothing to meet the needs of other scenes.

Key words : street scene,blouse, product attributes , preference , comprehensive interest, personalized recommendation
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Tab.1 Summary of blouse product attributes
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Fig. 1  Statistics of the selection frequency of each
attribute in both cases
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Tab.3 Judgment matrix of AHP level analysis
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Tab.5 Summary of consistency test results
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Tab.6 Key attribute weights based on street scene
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Tab.7 Attribute value preference

Hi5 B MR EOE WU BB s
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10 0.018 0.035
11 0.030 0.049
12 0.020
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15 0.058
16 0.043
17 0.020
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