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Design Methods and Elements of New Chinese Fashion
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Abstract : Under the background of the renaissance of Chinese culture, cultural intellectual property (IP) provides impor-

tant support and connotation for the new Chinese fashion design. Through the IP new Chinese fashion design and project

practice, combined with the research methods of literature research and case analysis, the four angles methods of scene

reappearance, connotation association, symbolic extension and form sustenance were summarized. The complex relationship

between people, environment and products, as well as the demand orientation of cultural dominant and invisible factors

affecting design, and the design elements such as cultural prototype, crowd positioning, symbol pattern, emotional reso-

nance, and product condensation were sorted out and analyzed, which further provides theoretical reference for the design

application and expression of functional and spiritual need

S.

Key words : cultural intellectual property,new Chinese fashion,design methods, application practice
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Fig. 3  Design effect of silk scarves with intellectual
property rights in Guangzhou Museum
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