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Emotional Interactive Parent-Child Clothing Design Based on Preset Use

HAO Jingxuan, WANG Xiaolei”
(School of Fashion, Wuhan Textile University , Wuhan 430073, China)

Abstract : Combined with the current situation of the parent-child clothing market, this paper analyzed relevant product
cases, and discussed the significance of preset uses in the design of emotional and interactive parent-child clothing. Using
preset use design method to design the parent-child clothing can improve the use experience of clothing products, improve
the success rate of parent-child interaction, so as to achieve the purpose of strengthening the parent-child relationship. The
problem of difficult operation due to complex parent-child clothing design was solved at the same time, and then the product
use experience could be optimized. The research shows that, clothing designed by the preset use method can enhance the
emotional interaction between people and products, increase the frequency of use of clothing, prolong the life cycle of
clothing, and promote the sustainable development of clothing.
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Fig. 1  Schematic diagram of parent-child product

interaction
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Fig. 2  Relationships among products, parents and

children
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Tab.1 Comparative analysis of product characteristics of parent-child clothing brands
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Fig.5 Parent-child shopping bag
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Fig. 7 Effect of preset use on emotionally interactive

parent-child products
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Fig.8 Parent-child gloves
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