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Innovative Design of Baoxiang Flower Patterns of
Tang Dynasty in China Chic Clothing

WANG Kuo'
(1. School of Fashion, Beijing Institute of Fashion Technology, Beijing 100029, China;2. Faculty of Innovation and
Design, City University of Macau, Macau 999078, China)

,  LIANG Yan*'?, HU Kenuo'

’

Abstract : This paper sorted out the characteristics of baoxiang flower pattern in Tang Dynasty through literature method,
expert interview and questionnaire research methods. Then it completed the innovative design of 100 examples of baoxiang
flower patterns based on typical patterns, and selected the top 6 patterns, and designs 16 baoxiang flower patterns as China
chic clothing solutions. Based on the theory of Kansei Engineering, questionnaire research on 532 consumers of China chic
products through SD semantic difference method was conducted. Combining with factor analysis, multiple regression and
quantification methods, the association between baoxiang flower pattern clothing design solutions and adjective attributes
was explored. According to the rotation angle of the base unit pattern, the composition method of the base unit, the
arrangement of the pattern and the position of each pair of adjectives, this paper found out the application pattern of
baoxiang flower pattern in the design of China chic clothing. The results show that the four pairs of adjectives " individual" ,
" gorgeous" , "trendy" and "energetic" have positive effects on the perception of China chic. In the 16 baoxiang patterns,
the combination of "uniformly arranged" and " uniformly and differently shaped" full-body patterns are the most common.
The research results can provide a reference for apparel enterprises and designers when designing China chic garments.

Key words: China chic clothing, baoxiang flower pattern,kansei engineering, semantic difference method, clothing design
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Fig.1 Selection and choose of typical patterns of baoxiang flowers in Tang Dynasty
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Fig.2 Typical baoxiang patterns in the top 5 of the average ranking
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Tab.1 Basic graphic units of baoxiang pattern abstraction
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Fig.4 New pattern samples after merging and screening
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Tab.2 Coding rules for stimulus map
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Fig. 5 Experimental stimulus map of new baoxiang

pattern applied to clothing
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Tab.3 Adjective pairs for experiments
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Tab.5 KMO value and Bartlett test results
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Fig. 6 Broken line diagram of 16 samples " perceived

mean value of China chic style
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Tab.6 Factor load matrix after rotation
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Tab.10 Rules of form code in baoxiang pattern new design
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Tab.11 Statistical data based on quantification method of type 1
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Tab.13 Relationships between design elements and perception evaluation
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