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Promotion Mode of Worth Haute Couture House
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Abstract ; Charles Fredrick Worth and his haute couture house were famous in Europe and the United States upper class
society from the late 19th century to the early 20th century for their innovative design and advanced business operation
thinking. Through combing out complicated historical information, this paper sorted out consumer groups, promotion mode
as well as several times of participating in the world expo of Worth and his haute couture house. It restored the process of
French haute couture houses represented by Worth Haute Couture House forming the concepts of design and operation
through frequent participation in world expos and putting it into practice from the late 19th century to the first half of 20th
century. Through the study of Worth Haute Couture House, the paper reflected the design environment, the ideas of
designers and fashion consumer groups, as well as the change of fashion communication mode of the budding period of
French haute couture industry from point to surface. It summarized the development opportunities and historical inevitability
of French haute couture industry under the support of national design policies. From participating in the early world expos to
attending the modern international fashion week then to setting up the online virtual exhibition hall, the fashion brands need
to constantly change the promotion modes to better meet the need of consumers.
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