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Influence of Clothing Brand Experience
on Consumers Purchase Intention

LU Xingyu, QU Hongjian"
(School of Textiles and Fashing, Shanghai University of Engineering Science, Shanghai 201620, China)

Abstract:To explore the effects of clothing brand experience on consumer ‘s purchase intention, an relational model
including clothing brand experience, brand trust, word-of-mouth communication and purchase intention was established,
adopted literature review and analysis. Based on the questionnaire survey data, this paper made an empirical analysis by
combining factor and regression analysis. The results showed that senses, emotions, thoughts and actions in clothing brand
experience influenced consumers” purchase intention positively. Brand trust and word-of-mouth communication played an
intermediary role, thus putting forward relevant countermeasures and suggestions for clothing brand enterprises.
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