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Application of Persuasive Design Method Based on Smart Clothing
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mental Fashion Design and Engineering Education, Dalian Polytechnic University , Dalian 116034, China)

Abstract : In view of the fact that current smart clothing design is mainly based on concepts and thus is lack of targeted
design strategies and schemes as well as theoretical research design methods, this study summarizes the correlation between
smart clothing and persuasive design, and combines the design features of clothing to put forward a new method of persua-
sive smart clothing design based on FBM model and persuasive design. Moreover, application of persuasive smart clothing

design method is discussed. It is expected that designers will use persuasive smart clothing design methods to broaden their

horizons for clothing design.
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Fig.2 Correlation between smart clothing and persuasive design
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Fig.3 Design method to persuasive intelligent clothing
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