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Study on the Relationship Between Users Facial Emotions
and Clothing Interests Level

CHEN Lu, LEI Congcong, CHEN Yu~
(School of Textiles and Fashion,Shanghai University of Engineering Science , Shanghai 201620, China)

Abstract ; Clothing to a large extent involves people s subjective preferences and consumers ~ personal experience and
appraisal of clothing styles are of the utmost importance to designers, companies, and distributors. In order to study the
relationship between the users facial emotions and their clothing interest level,22 college students were randomly selected
and we collected their facial expression samples when they were watching the fashion show video by using the facial expres-
sion analysis software of Facereader 7.0. The level of interest in different styles of clothing, which is chosen by participants
in the questionnaire, is compared with the emotional changes recorded by expression analysis. The results show that.
(Dwhen watching the fashion show video, the proportion of neutral emotions is significantly higher than other emotions to
users. For the desired clothes of customers, the measured value of happiness, anger, surprise, fear and contempt are
higher, and for uninterested clothes, sadness and disgust present higher values. @for the clothes that they are interested
in, customers are more active when watching. 3)when using FaceReader 7.0 software to explore the users interest level in
clothing, the software is more suitable for individual analysis. The research results can provide a certain reference for the
basic design practice and marketing of clothing.

Key words :fashion design,facial expression, FaceReader 7.0 Software
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