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Influence of Physical Cues in Clothing E-Servicescape on

Consumers” Purchasing Behavior

ZHANG Yali, QU Hongjian "
(School of Textiles and Fashion,Shanghai University of Engineering Science ,Shanghai 201620, China)

Abstract : In order to promote clothing online sales, based on the S-O-R model, this paper constructed a theoretical model
of the influence of physical cues in e-servicescape on customers” purchasing behavior, with customer cognitive state as the
intermediary variable ,time pressure and price discount as the regulating variable. Factor analysis and multiple regression
analysis were used for empirical analysis. The results show that: financial security, aesthetic appeal and functional layout
in clothing online sales positively affect customers” purchasing behavior. Positive emotion has a intermediary effect in the
influence of financial security, aesthetic appeal and functional layout on customers”purchasing behavior. Virtual touch has a
intermediary effect in the influence of aesthetic appeal and functional layout on customers purchasing behavior. Price
discount plays a moderating role in the influence of positive emotion on customers”purchasing behavior. Based on this, the

paper put forward some strategic suggestions.
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