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Abstract : Aiming at studying the practicability of replacement sales strategy in the clothing industry, this paper figured out
some factors affecting the consumers”participation willingness in the clothing replacement sales promotion through the ques-
tionnaire investigation, on the side of consumers and on the theoretical basis of perceived value acceptance model. The
results show that consumers are willing to take part in this activity, and social value has a significant positive impact on
consumers” participation willingness, emotional value has an indirect positive impact on consumers”participation willingness
while perceived risk has a significant negative impact on consumers “ participation willingness. Based on the research
results, this paper proposed corresponding suggestions from the perspective of consumers.
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Clothing Replacement Sales Promotion Based on the Theory of Perceived Value
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Tab.2 Descriptive statistical analysis of samples
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