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Transformation of Brand Clothing Design Under the Digital Background

SHEN Lei, XU Tianyu
(School of Design,Jiangnan University , Wuxi 214122, China)

Abstract : In order to improve the problem that traditional clothing design and development cannot quickly respond to the
market and cannot adapt to the diversified needs of consumers, the brand clothing design innovation ability need to be
improved. The methods of literature research, classification analysis and comparative analysis were adopted to explore the
application status of digital technology in clothing design. By comparing the digital design method with the traditional design

method, the advantages and feasibility of using digital technology in the process of product design and development were

obtained. It pointed out the challenges faced by the transformation of brand clothing digital design,

clothing enterprises should carry out digital transformation according to their own characteristics,

design dilemma and inject more vitality in the digital era.

and concluded that

so as to get out of the
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Fig.1 Process of traditional clothing design and development mode
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Fig.2 Transformation phase of digital economy
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QUANTIFY TREND PREDICTIONS
TO PRODUCE SMARTER

Leading brands use Heuritech' s Artificial Intelligence-powered platform to predict
what product trends are coming and how they will behave using real-life pictures
on Instagram and Weibo.

OUSWITON  Dior  WAD  BOF  celio*  Jemger @ -

B 3 Heuritech #HHFMNFEE
Fig.3 Trend prediction platform of Heuritech
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Fig.5 Clothing design and development process based on block chain technology



28

T, F RFNT T T BRI R <173 -

2.3 HFURAMREEITREZNANL
RARGUIR R ™ T S i e 5 B A T &
AR LR, BRI 1. i | al LUR i, B
AR XS G2 M BETHIT 2 i e B9 1 AL A AR 45 A
RS, ANBURT LLBI A7 #, T ELBE % FLOE LI

PeFm ABIBET AT A R AL HARTH 2R . &K
FACR BT IR T B R I EOWLE B, B ER A
KT, TARRCRW o A ATk A PRI, Rk
K S ATAT 280G B e T U RSUASL B DR 3, 5 2 97 1
BB BIIERAL A , e BT S bR A T

F1 BRERETARBFURESERRENLL

Tab.1 Comparison between digital process and traditional process of clothing design and development

HEN % BT HAMACNCE B TR TG M Bt IF R A
AT SR 3R R TR s A Tt aanIESUEZL TR/
HHESS T2 Yk Z Y

B R BEREIE B R B RO HeER PRI I
DRI R 2N H P AR R 5 5 o b A EIE b
(N AE (BTN ATl PR AT 2}
BT RSAS PR 47 AR Joid ]

MREAT AL R BRI B R ATl 2 — , Bk
L INB N SRS 2 N ol 1 B 4 R 'ay £ N S Sl N T
— BLURA T P pRE R O AR B AR R —
AR B B U AT H B SR A TR AT
I o 2 A e A 7 A S T B G, /DN B PR
SRR AR P A 2T 4 A IR A7k i 20, e 3
RO AR A B R AR T2
T 9 R R BT B, (0 i Rt S DIORS v 2 13 )
FUBRIA B RE A, 369 5 it R 2 1, A0 LB AT 3 T
WATE SR BT ; [F A BT R B A A Tt
DIAERAS ALY B35 2, 18 i AR A PRk
AR TSP I58 P9 o OB A B R | bt S
DRI SRR I T 5 80 3 Bl A O )™ i PP AT
BT 7 i A5 P o 34T M58 3 25 [
3 mhEfRENAEFURREITFE

BRI {TIE SR T
3.1 HFUERRU @RI LT LZBIATITIE

B —MiCET RLEOR 1 Hh B, 38 PR REE BOR K R
PV AR AR HARFT AL R A9 7, i A A
AR—BRMTRAT . AT, Ok 22 i i b A R 4 KL
FALBARIZ IR R AR P, 33X 0 iRl i
BB KRGS . BUA R EAR A B T
b i, AR ATt ot R HE JCBR A T B Ry
ZHHMUE R T, AT &5 S ECA Bk, T A =
R SEE BT AR, IF LA 9 S bl g HR At
SN AR A I IR e 4, X2 A R IR BT K R 1Y
3.2 ARSHEK

IR A 7Ll B A e B A7 A 26 R R T

M IE FE R I H AR I H IR 55 T4l , A
5 B AT T LAY T R LR M A

3.2.1 it mARLE HEEXR, Kia Mk
Relb A 05 1 e R R HE 2 G R R s
17 AR F R e AL, an H 5 | SR A R A )
—IEEAR, AR KA P58 35 B B0 AT B IR
Z , DR st 18] PN G 1 52 B 58 2 I R o B 74k
AT o

3.2.2 HERHaE HirgE RIS AL
TR B, AR B U b 3T B A TR R IR s
FHT 28R, 0 75 28 0 5 45 B Ll B2 R Ty T8 9 M A
AP R 2 5 TAE N G380 A0 RN TR 2 2] I X 3L
HATECFAR R, A 3 T 4R Tk 2 fg, DA 47 i
WATBCT T & T AR

3.2.3 Fasas HUBFEMHEAZ KA THA
B BV I A L, — 2 /N8 ) iR ke il R
BB R 0 4 el BT AR A8 SO 0 A
A, FUG BT IM A A O N B I BE I 7 20 4
A, BRI — 2 B 9% 4 FE A th R 0 A R % R
) 30 S ] A8

3.2.4 LUk E RPN E e E A
SRR T (LA o an Ak N R TR %
TFEUIR , AN RIBGHT AR B R Wk AR 25 5 B AR
IR R — B R , B07A 0T R AR e X R AT 1Y
A SCAR R i il — 2 v o P A DV PR
BB TR T it S B E AR R IR AR 2 1w A T
U2V W IR L P o 49 O A A O

4 #5 iE
TP 2 2 NS T — A A 9 7 1 4



- 174 - /8

%_:!;

%&

o8 %6 %

FIAJETT ) o 24 B0 HOAR i B 3 A4 T SRR ok 22
b5 B S A TG L A I, IR Al T 4 o R
TACRE R SR Z AT RE . IR R 1 R BT Ty
EAFEE T R AW Bt RE I A LM 2
PLTH B T oK ok PR B I T 7 45 Bk . 2 T 4K
FACEOR B IR B T AR T UKS S0 R A7 R 3
RTRTBCTHAL AR , FEAT W 00 8008 20, SR AME S i
TEIFIR AN KL, (o 2B Al B i o7 vl 37 R 15 2 14
Ko BT TSR KR R, B i
FRCBERN 57 i, (FCEAT b i85 A A
PEREARRS i Kb 36 A5 B BE, 763X A1 0 A 5 1 i 7
MR ARl 5 B AR ST o T AR AT LA B S L
FBT PR R, FRE SR T 5w, 2 A0 MR ROk K
FIBR R BT P TR D i R A R s A R 2B YY

S LAk

[ 1] XNGERN. ft p e e it [ M) 9B v [ 25 R 2 e
#1,2001 :15.

[ 2] mryzk. et b ey Bt os BN )] s

iF(%,2017(16) ;278.

FENG Qiaozhu. Application of bionic design elements in

costume design [ J ]. New Education Era, 2017 (16)

278. (in Chinese)

RAET, AR @UOT RS R 7 kR TE

[J]. MRZES4R, 2019, 4(5) . 435-439.

ZHU Suning, GONG Jianpei. Inspiration of slow design

concept for " fast fashion" [ J]. Journal of Clothing

Research, 2019, 4(5) ; 435-439. (in Chinese)

d S AOCEE IREHT i TF AT )] v A

HE 4K ,2014,17(24) :58-59.

MENG Mengmeng, ZHU Guanghao. Analysis on the

development mode of new clothing products [ J]. China

Management Informationization,2014,17 (24 ) :58-59. (in

Chinese )

[4]

[ 5] k. G20 B We2xilid { G20 B 22 0% K i 5 B 1R 1R
WO Ayt F B & T A#ish 1 EB/OL]. (2016-
09-29) [ 2020-07-10 ]. http://www. cac. gov. cn/2016-
09/29/¢_1119648535. htm.

ZERAE. BFATUHIE 5 BF A TR s R TR L
HILT]. BREE, 2019(11) ; 40-51.

LI Xiaohua. New features and the formation mechanism of

Reform, 2019

—
)}
[

new growth drivers of digital economy[ J].
(11): 40-51. (in Chinese)

A, WIHRANTERELT]. BHRIH 4k, 2009, 6
(2): 196.

WU Haili. Acquaintance of artificial intelligence [ J ].
Science and Technology Innovation Herald, 2009, 6(2) .
196. (in Chinese)

SEG. HTE LVMH 15 K245 3 B i S w2
) Heuritech 5 i 400 J7 Bk o6 A # 5l % [ EB/OL].
(2019-09-04) [2020-07-10]. https:// luxe. co / post /
104815.

ZER N IR R L ST AR g AT (T ). 4
AR 5 & R ,2018(8) :196-197.

LI Tianying. Application of virtual reality technology in

—
-
I

—
=]
I

clothing design[ J]. Sci-Tech and Development of Enter-
prise, 2018(8) : 196-197. (in Chinese)

SR, AU, BT X HRBEHOR (0 IR 7 it T R AL
[J]. 4581244 ,2019,40(10) ;183-190.

CAI Jianmei, ZHU Huan. Development mechanism of
apparel products based on block chain technology [J].
Journal of Textile Research, 2019,40(10) ;183-190. (in
Chinese)

SRYETE AR, B0, 5. BT IR R N T R eI R 7
SR [T]. #2017 ,28(6) :1474-1487.

TSAI WeiTek, YU Lian, WANG Rong, et al. Blockchain

[11]

application development techniques[ J]. Journal of Soft-
ware, 2017, 28(6) : 1474-1487. (in Chinese)
(=G M K Hy)



