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Influence of Fashion Orientation on the Purchase
Intention of Clothing Consumers

LU Xingyu, QU Hongjian"
(College of Textiles and Clothing, Shanghai University of Engineering Science, Shanghai 201600, China)

Abstract: Through literature review and analysis, a hypothetical relationship model between four dimensions of fashion
orientation and purchase intention was established, with credit card use and brand attachment as mediators. Based on the
questionnaire survey data, factor analysis and regression analysis were used to verify the relationship and influence among
several people. The research found that: motivation, interest, attitude and leader in fashion orientation positively influ-
enced buying intention. Brand attachment, credit card use was taken as an intermediary. Therefore, combining with the
current development trend, this paper provided corresponding countermeasures and suggestions for improving the fashion

atmosphere and promoting the marketing of the clothing industry in China, from the perspective of fashion orientation of

clothing consumers.

Key words :fashion orientation, credit card use, brand attachment, purchase intention
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Tab.2 Sample descriptive statistics
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Tab.5 Multiple regression analysis results
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