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Evaluation on the Influence Factors of Clothing Pattern Design
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Abstract; In order to systematically explore the relationship between clothing pattern design and consumers”emotional reac-
tion, taking the childrens pullover as an example, the overall design effect of pattern modeling, pattern internal structure,
pattern combination and collocation, and gender of participants was studied with the help of the PAD emotional model and
quantification theory. The results showed that the above-mentioned four factors have different effects on customers”emotional
reaction to clothing design. And the order of significance was as the following: pattern modeling > gender of participants >
pattern combination and collocation > pattern internal structure characteristics. In addition, it was found that each pattern
had its own emotional attribute that depended on its internal structural lines and implications. Research also indicated that
the positive probability,the acceptance and satisfaction of the consumers were improved by adding positive pattern elements
to negative pattern elements. This conclusion can provide theoretical reference and data support for fashion designers to
design pattern of clothing that is more in line with the aesthetic needs from consumers.
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Tab.1 Sample characteristics of experimental patterns
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Tab.2 Test indexes and normalization formulas of PAD model
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Tab.3 PAD evaluation results of pattern s shapes the
overall design effect of clothing and consumers ”

emotional reactions
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Tab.4 Statistical results of the influence of pattern mode-
ling on consumers”emotion reaction to the overall

design clothing
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Tab.5  Statistical results of the influence of pattern internal structure on consumers ~emotion reaction to the overall

design clothing
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Tab. 6 Statistical results of the influence of gender on consumers’emotion reaction to the overall design clothing
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