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Relationship Between Price Tolerance and Loyalty of Brand
Apparel Members Based on RFM Model

LIU Xiaohong, ZHENG Yinni
(Glorious Sun Guangdong School of Fashion, Huizhou University , Huizhou 516007 , China)

Abstract:In order to better describe the characteristics of member consumers, on the basis of literature analysis, the M
parameter in RFM model was improved, and two parameters were added, namely the maximum consumption amount of a
single transaction and the proportion of high unit price goods consumption. In this study the actual sales data of clothing
brand members was taken as example, and the factor analysis model was used to extract price tolerance and member
loyalty. K-means clustering algorithm was used to divide members into four categories, and four quadrant matrix method
was applied to depict members. Furthermore, nine different product mix strategies were proposed based on product price
and product age for different types of members.

Key words : RFM model , factor analysis, loyalty, price tolerance
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