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Influence of Face Characteristics on Consumers” Reuse Behavior of
Old Clothes Based on Green Emotions Mediation Effect

FENG Zhu, LIANG Jianfang "
(Apparel and Art Design College,Xian Polytechnic University , Xian 710048 , China)

Abstract ; Aiming at the obstacles faced by the development of domestic reuse of old clothes, a path model was constructed
based on literature research to explore the relationship between consumers” face characteristics, green emotion and reuse
behavior of old clothes. Empirical research based on Bootstrap shows that: conformity, distinctive, and other-oriented face
characteristics significantly affect green emotions and the reuse behavior of old clothes. Green emotions significantly affect

the reuse behavior of old clothes, and has a mediating effect between face characteristics and the reuse behavior of old

clothes. The research results provide a certain reference for the domestic old clothes reuse market.

Key words :reuse behavior of old clothes,face characteristics, green emotion , consumer , mediation effect
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Fig.1 Theoretical model of the research
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Tab.2 Statistical characteristics of samples
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