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T-Shirt Design for Men with Fat Body Based on the Visual Illusion Theory

YU Yang, FAN Zuoze, CHU Xiaoling"
(College of Textiles and Clothing, Qingdao University, Qingdao 266071, China)

Abstract : In order to reduce the sensory impact caused by obesity, this paper aimed to pursue the coordinated body curve of
men visually. Based on the principle of visual illusion and specific design cases, this paper analyzed the clothing colors and
patterns , using the principle of optical illusion, and tried to construct optical illusion pattern for mens short-sleeved T-shirt.
The results showed that cool colors were suit to the T-shirt design of fat men. The dense lines in the line misalignment, and

the indicative patterns in the design of mens T-shirts could reduce the impact of the obese parts on the visual effect, which

modified the obese body of men.
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Fig.1 Equal length straight line illusion
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Fig.2 White and black T-shirts dressing effects
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Fig. 3 Comparison of visual effects between cool and

warm T-shirts

=) A

- 3 b

J b

an

Jdh JL I

A A

YAV o ()

Jo JdL 4
B4 SBRAENE T MMERITLE
Fig.4 Effects comparisons of color purity visual error
T-shirt
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Fig.5 Application of misalignment of horizontal and vertical stripes in T-shirts
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Fig.6 Application of indicative logo pattern in T-shirt
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Fig.7 Application of pattern induction and misalign-

ment in T-shirt
Kl 8 i 2L R 3 ML G, B L [
IR E LA S A 00 28 1 52, 5 H 0 PR WA A 5 4
IMUASEE A B 0 Ak, 75 Wb o P IR, S B T A
Wi B9 S PR AN [ @ B i i v 1

+
éﬂ%9

AR E B CR

@

Jd 4N
EEFSSHENSEA%EE T il L5

Application of pattern induction and color
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Fig. 8

mistake in T-shirt
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Fig. 9

Application of indicative signs and color

mistakes in T-shirts
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