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Analysis of Factors Affecting College Students” Sportswear Consumption Behaviors
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Abstract : College students are gradually becoming the main group of the sportswear consumer market. By analyzing the

influencing factors of students ” consumption behaviors on sportswear of 5 colleges’, the results of role factors, emotional

factors, aesthetic factors, behavioral and functional factors are obtained. Through the analysis of these factors, this paper

puts forward some suggestions for college students on establishing healthy sportswear consumption concepts as well as some

theoretical basises for sportswear design and production.
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Fig.2 Reasons for purchasing sportswear
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Fig. 3 Influencing factors on impulse purchase of

sportswear
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Fig.4 Main influencing factors of college students”

sportswear purchase
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Fig.6 Occasion for wearing college sportswear
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