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Analysis of Domestic Woolen Marketing Strategy Under National Goods
Movement During the Republic of China

WANG Nan, ZHANG Jinggiong”
(School of Textile and Clothing, Jiangnan University , Wuxi 214122, China)

Abstract ; Based on the documents collected in the modern library of Shanghai and took the national goods movement in the
period of the Republic of China as the research background,the paper makes a study on the marketing strategy of Chinese
wool in the domestic wool market. The paper analyzes the competitive marketing strategies of domestic wool, such as adver-
tising, channel strategy and promotion strategy, by using the method of literature review and comparison, The following
conclusions were drew: During national goods movement,the prosperity of the wool industry saved the national interests to a
certain extent and contributed to the development of the national industry and commerce. In the process of competing with
imported wool ,domestic wool enterprises constantly improved their own competitive abilities and management strategies , and
thus maintained the survival of enterprises and achieved remarkable development.
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Survey of Shanghai special city economic police

team No. 1 on the commercial store of wool
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Fig.1 Line chart of the increase in the number of wool
shops in Shanghai from 1946 to 1949
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Fig.2 Little Child and Double Cat wool advertisement
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