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Analysis of Research on Sustainable Consumption of Clothing

HE Jiawei, LIANG Jianfang®, PENG Xintong, CHENG Wanying
(Apparel and Art Design College, Xian Polytechnic University, Xian 710048, China)

Abstract; Taking the sustainable consumption view as the research object, the study used questionnaire to investigate
consumers” consumption idea, consumption habits, the status of clothing recycling and sustainable consumption view. The
analysis results show that consumer is more rational and personalized in term of modern clothing consumption, but paid
little attention to the environmental friendliness of clothing; Consumer spending is in gradually improved frequency at the
same time, while the service life of clothing is gradually shorter. Consumers recognition of sustainable consumption is at a
medium or low level, and there are great differences between ages. Therefore, different guiding strategies should be
proposed to improve consumers”recognition of sustainable consumption according to different ages.
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Tab.3 Basic information statistics of respondents
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Fig.1 Old clothes processing statistics
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Fig.2 Purchase frequency statistics
P 3 ST k5 P A I 2 4 il A5 e . i
K3 LA, IR anfE 0.5 ~ 1.0 n Y
AH98 AN,1.0~1.5n [ 150 A,1.5~2.0 n BYH
104 A,2.0 n U LA 105 A, I, ARZE 15
AR E 1.0 ~ 1.5 n a2,

200
150 |
=
2100 |
50 | I
, LI
<05  05~10 1.0~15 1.5-20 >2.0

flij i 2 i /n
B3 MREERFGRIT
Fig.3 Clothing life statistics
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Tab.4 Consumption concept and cross analysis table of personal information
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Fig.4 Mean age and consumption habits
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Fig.5 Green average
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Tab.5 Correlation analysis
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Fig. 6 One-way analysis of variance for age and

sustainable consumption concept
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