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Applications of Slogan in Prevailing Fashion Design

TAO Hui, MAO Xiaochen
(School of Fashion, Wuhan Textile University, Wuhan 430073, China)

Abstract ; Slogan has become a common element in modern fashion design due to its rich meaning and good communicability.
This paper analyzed the origin and types of slogans application in fashion. Then, analogy method was used to classify
slogans different connotation and application methods. Finally the slogans localization application trend in fashion and the

economic and the cultural reasons were studied. It was showed that the original way of the slogans application into fashion

should be broke. The local culture should be promoted and the application way of slogan into fashion be enriched.
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Slogan 7l i3 11 iz A A AL T A TR 15632 «
OIE T =5 1,20 28 60 AR 1L 45 2 K
B R —AUE TR K RIS 5 5 1 T
Al T DURE T % (220 42 60 AFARAR A R G Mr
Freedom JF4A 8 327 A3 bRifs (13 = JE A9 T i, 9%
INHJE AL Slogan tee Y54, 20 fH42 70 4R 4K
Vivienne Westwood 541k A\ Malcolm McLaren | /E
At 05 TGS T 5 E 2%, i Slogan
tee R T H UL T ALK, 2] 7 20 fiE4d 80 AERE &
Z . Westwood 1% 11 1 I 72 Slogan tee 4N 1 fy
o 1984 A 95 [E %31 UM Katharine Hamnett 3 31 1)
— Z 0 I 8RN A% B Slogan tee 7E HE AN R P i
17, BRI E 2 frox, B AT W, X A~ B Slogan
tee U0 JNA I IER Y — b i B 25k 7 =0, 164k, 20
2t 90 4FAR, Slogan tee 5 Hb [ A% B (v 1 SC AL IR 55 4R
SR T BATPEREER S S B 3 T A
FIVESCA 2 5 o i Bt AR g, e it
IBTE 2R 2 T Mk Slogan HBLAE T il |, &4k
iEHESNE T B4 BT — DD Y ik e 5
it |, iz FHZERC IR T A9 Slogan & 4 Bk ; Slogan
(1238 T Be A PR BR T BRI, 3R 55 (DRI | ep 2k 5
WEEN T Z2We T Zis M, 52 b 2 1M 535 W
Slogan tee WM& 5 7R,

1 Westwood i%itHIFB 7= Slogan tee
Fig.1 Punk Slogan tee designed by Westwood

2 Hamnett iZi+H) Slogan tee
Fig.2 Series of Slogan tee designed by Hamnett
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B4 izFAEBH LAY Slogan

Fig.4 Slogan used in accessories

E5 =R#EHFER Slogan tee

Fig.5 Slogan tee decorated with sequins
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AN H BT BT
2.1 fERUERE

Slogan Il (452 Ak 32 B0 F AR REIR, B AR IE R
HERYIRE I BGR 3 TRIB H S FE NI
o NATHE Z 50 0 15 A B LA S 30k 1) 2R
AT LRI, Slogan 78 Al o i) 3z I 3 Fi Ji&
PR AR ] 0, O T AR L T —
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HARZ 3] TR, {8 Slogan iz FH TR 2 5 12
HTHBFEEE NGRS SR, DA GE E
XA XS i ké i Slogan (52 M BT HA I, SE LA K
AR 1 A2 E AN AR, 8 H Tk
ey Slogan B SERIK T 28 H H A ME 516 EGE
Ko HAEFLLE T Slogan 3k H & MK ] A&
B 5l “ DO IT YOURSELF” “LOVE and YOUNG”
“MAY THE BRIDGES I BURN LIGHT THE WAY”
F Ak Slogan 4NE 6 iR, BLAM, 24T 12 1
FAE SCA R RE 52 % Slogan 114 % J& , 5 4 “ EAT
ALONE,LIVE ALONE ,DIE ALONE” ¥ ZI{& ¥ 4
BRI LA DA 027 114) 285 88 X6 147 thE AL, 2R3k A e B )
AR, RENS RN Bt A E R, B R A
SR L B A A [, E S A Slogan AN 7 s
FEAZ P2 AT B AR RS A0 AR SR 5 )
T R 2 1Y Slogan 1 BEFS LB UL, DKNY /i ¢
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BN A B S kE R HE— B R AR
“fRULTT R R UTBR B R 28 R AL E R
H,ARZ NSO HEA — & AR R L7 3RS
ZEW AL Y Slogan , AR T 47 BT
T e pe i, i H R g A BT SEAEH , AR
AT SRS

B 6 Eim3x{k Slogan

Fig.6 Mainstream cultural Slogan

E7 F3z4L Slogan
Fig.7 Subculture Slogan

8 DKNY mf#xF HEIH Slogan
Fig.8 Slogan about DKNY Brand in Japanese Drama
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FA TR AR T K o B BUA VLA 1 Slogan
IR ITEDRIAE MR RE b Ch BB A T
PLARA B NGB 3 SCSCAES 2 AN 2T - 425k
W5 ARG ), R IR 205 e 2 BUR IR SR B Y
Slogan, H T il _F A BUA F 5K L5 A8 £ XS0k
ISEMATE 52 AN B, o PSP A Bk A SR AR 5 1 3
J&HJEmES . “58% DON’ T WANT PERSHING” {#
JE SRR B Slogan IR G HE AT RN B Z2 01, B
it 41 2017 4F Dior #f H 4% WE SHOULD ALL BE
FEMINIST” 5 Prabal Gurung # H i) — £ 51 2521 N
251 Slogan tee W2 35 X 2o AL FE LY 3 4F, Dior
F Prabal Gurung B8 Z;4% Slogan tee {1K 9 Frs .
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9 Dior #1 Prabal Gurung fJ 4% Slogan tee
Fig.9 Feminist Slogan tee of Dior and Prabal Gurung

BR FT I A AR BUR 5K A Slogan 2
Ab, B BTN R E R AT P ) Slogan
ATEDEC, N 1944 SRR FRIR A 5 BEARSE 157
SRS NRIRS T, LR 1939 4532 [ B
IO Rl 5 % e N R R Y © KEEP CALM AND
CARRY ON” (L& 10) , #f /2 HA 5 5 BUR 7 5
() UG B HH A Slogan , HCRZ M BT HLAL #6  2 o
7 B R Wz T IR BC i
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TN TEAE SR R R H 28 R 45K,
I ZBUN LA S E BR2l 2, R 20 806 AR S AR 40
FZ 5 AN K RAEEIRE, 2011 4 Katharine
Hamnett 4fE 7 0% 376 3 32 801 Slogan tee (UL [&]
11) , BFEHE = BUR 5 12 6 1 R 358 1A, i i
i BB R A R

10 3R HAY Slogan
Fig.10 Slogan proposed by

political parties
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11 B {RP Slogan
Fig.11 Marine conservation Slogan
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A B3 AL A — VDT DU R SR ST
KR MAT , RE & iz B 30 4 2 m s
SRR —Fh FA LR IR A — s
KR TT R 118 H L B2 45 6 Tl AR 19 TR 30, B2
i TR A SRR MR T R

Slogan & HABK ) — M 577 0 AR TAE
FE IR YT WA BRAY Slogan — E R AT XF A
ATREATC B35 o (E 1 3R 10 4 R A 7 X 8 32 3
Bt B G IR I 29, VR [ B 32 1 Slogan
21K T5 3, AN R BTH e 25 01 38 A [R) B it
2007 4F Henry Holland A4 ARy EHUEI/E T — by
PR Slogan tee, 40 “1’ LL SHOW YOU WHO’ S

BOSS,KATE MOSS” 4, HAA G [& 12 fr7R ; [ N i
WA B AR« A B RS MR LAZEE &
H &R F R ER Slogan, BARUNIE 13 iR, A
K A E R HIX, 6 5 AR SO T 5 AR,
{42k Slogan )33k 7 22 I0Ak , 3 HAATT 4 2k
A AR AR (H X 2L BR 1Y Slogan #B & A 142
st 2 A B R R, AR WA B A PR

[ 12 Holland &1t H) Slogan tee
Fig.12 Slogan tee designed by Holland

13 UZFEEBHAHETHAEE Slogan

Fig.13 Humorous Slogan about the wearer himself
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TEHH B OB /5, (53K 20 20 3 B ) 1
OGS . AR RS Ml T 53K 0 W Bt &
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B, I Slogan JIRE R T 1) R % HE4T & 1% 2 4k, B
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BER Sy, RO E AR N 15 TR, Bl
Ih, — SRt K B S T B B A e
L@ 1 Slogan 2285 , b [E A R A2 SCAL 2 NP 16 fiF
TR o BB 72 i R VR B Slogan IR %5 B 8K B 14
BER 5, S AR ARG, H R B T
AR E AR

& 14 NIKE Slogan AR 3t
Fig.14 NIKE Slogan clothing
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E15 KRk
Fig.15 Corporation DIY T-shirt
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E16 HEARKEXHE
Fig.16 DIY T-shirt of Renmin University of China

3 Slogan RT3 HEVIE AR

Slogan BYA T 3C 5, AR Hode £ A/ AT
IR SRR AN T E I S Bk , Slogan 2 ]
TG BF 3 AT A T S0 SRR LA B8 A TR 3R 0K
Jike

3.1 XFEFEES5TRE

SCF SRR T AT AR, R IR AR S
PAR NS H B A FEAR R T H . Slogan J&: EAE Y
SR FAG AR IR O R R R o
PR32 FH T R B, S i AR e ) 5 B ] 4 2
T (R A, 2 B i FH ) Slogan 2 BLIE 5,
UG PE Slogan 1F 75 23K F ™ i M 1 63k . Bl 45 B
FRAY & T, BRI B R 7K © 28 N T3 2 T 2 3 1Y
SRR A = 1 SO AR R TR Y
Slogan Fik 772, BAN 3k ZARARTE P4 sk 2
EASE S AT R, K CF N TFE
TEAR RS IS LA 1 AR ZARAR I . MR i
[ SANKUANZ #f tH (1 JLAN il F7L - Slogan JTE 1
FI ALz P38 B A LS Slogan, iR
Bl da T 5 WA T A D0, 76 3k Y B,
TR [R) B B R T Y e M M. SANKUANZ
2014 Fk& 5 2015 HEH RZHNE 17 iR, P75rok
IR EE T ) AR AR T A T T AT DLk EI) TR 4
R BRI, SCF B N8 2 1 AR Y i an /] 18
Fim o [ 18 i 287 W SR/ T A ), {0 I
A BRI HIEE | B T 3G i T B0 o 5 A

()BT (b)IRFGVLT

17 SANKUANZ 2014 #: & 52015 £EE &%
Fig. 17  Fall/Winter Series of SANKUANZ 2014 and
Spring/Summer of 2015

E18 MFHMEEETRIEIT
Fig. 18 Deformation design of addition and subtraction
of characters
3.2 XFEHS
By SRR Tz, BE A B — S bR ik
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AT FRZ R FFS AR Ry — M E XWX X HAZEESELRRE, kit hix 3 KE
T AU R MG AT R R, e & LA A RIS YR, Slogan SC7 5 B RAHLE &
“ 7w AR B U R il G A A ORE  AF B, AT DA 2538 XA T A SO IR B A LA N
SRR W T BRI AR S AR,

SR Ak 1 SO SRR, 9F B i Ak s JSE S (S PIR TR (A R EE i SR
RO BRI, Tz FVEE# ). Slogan 328 JERYHEREIS, ZXT A SR At AR Y S R
S RE SRR SRR 5A KRR A F MERIAY . MR R RER, B4 R Aa
4 DEVIL NUT jh J4fE B 9 B A “ DEVIL NUT # A% 2y RIK BRI, 5 CF A B S A,
CUTE” [y Slogan flR%¢, fF5 5 CF M A MM EHE  WEXNFERSETH I E AN EERE R, ®
i [ 8 2 AR 38 R A BT XU 5 55 A ATV TR EZ B R E 21 Jrn, K21 fuig
T @ NY"J2 1977 SFALM AT RS E NI 5 & MR R R 59 bk E A k71t 3%
MR I 0 LSRR, X s FOTEARE A ERE A A0 A A ) B RICR 5 e
‘519 Slogan #4 “1 love New York” BEZR L T JLANY FREZEREZRHNE 22 Fin, Bl 22 deigAcih
S N S 4 R A0 | K e R TR VAR R (o 2 8 o A P AL 0 S T g R %) JLART TR A 1R 6 B AR
DEVIL NUT (i JL 41 29 M 28 3% Ji el 38 4 s 1Y “ TP TE ORI AR R R P 0 [ B AR
Slogan 2%/ 5l an il 19 & 20 fioR. 55 Friz H K HH I T A A % 5 e R R A B SRR o X
F Slogan A Z HRBSCFEZ AN, WAE M SRt U FERE A CFEIEEMEREIE S
55 Slogan Jf-4liz A, (HX P72 FHOUAFSAER PRAUXCE ., S 30 Bamiy A i M 1) 2R RAE R I
TR, EHEW LR TRE, AR5, FYFFAE PR e Slogan Hh i) 38 307 25 ALAT
B H Z, fF 57 Slogan iz F R ERLIE  HERASRMEER. KX Slogan {E 473 JC
R PN R R R AR Fis Ty, — M B IR o — A3 4
FRHE Slogan (AN [R] Y IATE 5 Z AT K1 R AT,
AR IR B E A S S, SCF R RS A 1A 23
o 23 F1iY Slogan“ PUGS NOT DRUGS” 54
TR EIZEHETC 8 AR 373X — i £ Rk R Ak, fil
MNTE G 32 T, 25 5 R 5 H T & )

()1 (b)F T

19 DEVIL NUT 5 f## H /9 Slogan fR3E A B @ D @ —
Fig.19 Slogan clothing released by DEVIL NUT Fgﬂcﬂ T ﬂ K &_
MANVOPARSD
TUVWRY2

B2l ZEXXFEITHERER
Fig.21 Cross Design of English characters and patterns
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E20 AAMNEFRERDEZBHELAT ® NY” Slogan A3

Fig.20 "I ¥ NY" from the New York State Depart- crnanm [l crixa
ment of Economic Development Haap
3.3 XFE5EXE E22 FuXFEITHNERER

WA AP T 42, 5 R BORT 43 S i 4 1A Fig.22 Cross Design of Chinese characters and patterns
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B 23 XFEREL

Fig.23 Characters and patterns collocation

4 Slogan 7ERT3EHRYIZE H#EH

Slogan FYAEEE: K H PG 5 $2 1, (EL 285 2 4F 14
AT SRR, O 2 5 AN ) M T 22 5 I AN [ SC Ak AH
Zia BT ZRERA R RA T A i
THRRA L RGO EAR BT 5 BB A BOR
BAC OB SRARSE A Rl 0 . — e
HPEA LR F RN E S0 a2 iR H 5
W AE B ARG LE B R A R HE T RE S 1A B
U E AL . Slogan AT A SCF RIS RIT &5 M
ANTT RS AS SR AT A T 3Rk

HA Sy 81 5 2 4 1Y) Slogan AR HE 4N &1 24 fir
Mo P24 R H A SO 5 1 4 5 B K S i ke
Wi AR -4k Slogan B , 76 T 24 3t A AT B fr) ]
P R B H T 2 A R 1 U5

&
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E24 HAXFERKIHH Slogan fR3E
Fig.24 Slogan tee decorated with Japanese characters

and patterns

A ERIER SRS S F & SRk,
Wpa IS R RS ERR T HA EEAR RS PR
NREZ AN, A R AL AR G a2 30 fb K tlidh £
TERI N RE, B b A —E AR (s
“HILAEE T (R AT AERRE MU ) VS 7
WA (R R g AR ) B9 Slogan [l
ELRUnE 25 FiE 26 frs . I Slogan 161K H 3
LB SR 5 1 TE B[R], o] 0l BE 1 1 3k 2677 3 19 A1)
I RIBUR BRI 51 A = AREE R AL

& 25 HEiEAF Slogan
Fig.25 Cantonese Slogan
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& 26 W% A5 Slogan
Fig.26 Xian dialect Slogan

Slogan 7E i} ¢ i A LR IR =N T
TAHNRE AR, TR — R BN T
&FBto MIAE Slogan LUK B33 1 194 +- L 3
B FTE S A S T A U Rk i SCHE R 1 SC
A5 A AR 2 A B SO (B UL A= 15
WRAL T SR b AR - Ah 381440 AR Al 2R 8t 1
AR LB BT, ORI 8 AT — L P DS 5 FE 5K
T EREE AS 25 R, AR P T R R R s R
R ) R SO ) AR 2 o G 75 g 1 72 24 532 00, e
A — ELRCA e g SCA T RE IR 3 Ak
5 % i&

Slogan JEBU MR BT E Z LR, B LUK
A AR | LA Y P iR R 3 B X 4 | e
MBI AT Ao 1) SECAEURIRG SR SR ] Ak Jly L s
B I R, 45 T IR BR A7 56 Z A EE o TR
ZIBI T o Slogan AN H I FI Y SC5 3R , 12 fR B
PR G AR IEA T RE A [R] 4 I 5 W J7 ik
T4, X Slogan SCFAR By AT FERETT, Bl (8 H]
M3 B 5 6 AT A, #R O Slogan fE RS
iz P T BT R o Slogan AR+ ALY BT
RS RE A 5 45 2 o0 i S0 DL R
FIAL R, HE 2R B 22 R N 3 90 b UM SCAR 1 18 5 3%
i, LRI SO A5 530S 1.
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