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Application of 3D Holographic Image Technology in Garment Filed
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Abstract : In order to promote the integration of technology and clothing, enhance the consumer shopping experience and
brand information communication, this paper starts with the concept and principle of 3D holographic imaging technology,
and analyzes its application status in the fashion show, shop window and design. The study points out that there are problems
in the application process, such as cumbersome technical means, large cost fluctuation range and lack of creativity in content.

The application of 3D holographic imaging technology in clothing sales and brand marketing are prospected based on the latest

research. The study can provide references for the application of 3D holographic imaging technology in garment industry.
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Fig.4 Closed-loop value chain of 3D holographic image applied in clothing sales
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