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Analysis on Development Trend of Apparel Industry
Based on Development Path of Listed Companies
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Abstract : The five-year period from 2013 to 2017 coincides with the recovery cycle of clothing market from boom to bust
under the new normal. Through the analysis of changes in the categories and profit sources of apparel companies in past five
years, as well as the operational empirical analysis of the current path in the main businesses of listed companies, this
paper will illustrate the current development of apparel industry: listed companies should adjust their main business from

both inside and outside the industry, implement diversification strategy, and coexist risks and opportunities. While the

private label retailing enterprises are booming.
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Fig.1 Industry category changes and clothing market
retailing situation from 2013 to 2017
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Fig.2 Induction of the types of change in the industry from 2013 to 2017
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Tab.2 Characteristics and brands of newly listed clothing enterprises
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Tab.3 Clothing enterprise$ main business position which are operating during 2013 to 2017
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