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Abstract : In the field of international fashion trends, there has always been a perspective " topic is everything" . In order to
interpret the direction of the development of the international fashion trend in 2019 objectively, this paper took 132 versions
of the 2019 trend report in the fashion-related field as the research object, and combed out 821 popular titles. Then, the
above research objects were categorized into nine popular international topics in recent years, according to the nature of
these titles. Date analysis was then conducted. The results showed that the top 10 popular titiles were: material, fashion,
nature & environmental protection, exercise & health, culture & art, spirit, science and technology, national tradition,

life, and general. The rating showed the globle fashion trends and developing direction of the fashion wordl in 2019 objec-
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tively.
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