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Analysis on the Business Mode of Apparel Industry and
Utility Effect Based on Sharing Economy
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(College of Textile and Clothing, Qingdao University, Qingdao 266071, China)

Abstract : Through the analyzing on sharing economy commercial paradigms of the apparel industry, the apparel industry
value network business model was constructed based on the value network theory. The business model of apparel in the
background of sharing economy was studied on information, capacity, staff, and financing via the designed model. It was
pointed out that enterprises could better satisfied customer under reticular mode instead of traditional chained mode.
Reticular mode could achieve more balanced and specialized development. It also could create value and achieve win-win
situation.
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Fig.1 Business model of sharing economy
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Fig.2 Network business model of apparel industry value
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