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Strategies and Applications of Differentiated Innovations of
Clothing Brands Under the New Normal
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Shandong University of Art and Design, Jinan 250300, China)

Abstract : In recent years, economic data shows that Chinas economy has entered a period of transition from a high speed
growth period to a moderate growth period, which is called "the new normal". This paper firstly discusses the economical
new normal and the characteristics of brand innovations, so as to discover the threats and opportunities that facing to the
clothing industry during this social transition period, and to point out the necessities of differentiated innovations. Then,
according to the relevant polices, this article sums up the directions of the differentiated innovations. At the end, by the analysis
on the Jiangsu CHAFTA Technology Co. Ltd. , this article points out the innovation directions of the traditional yarn brands under
the new normal, which provides real guiding significances for the differentiated innovations of China$ clothing brands.
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Fig.1 First and second ""CHAFTA cup' fashion design

competition final scenes
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Fig.2 Designer-oriented product development flow chart
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Tab.1 2016 autumn and winter product planning of Mousse womenS$ dress
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Fig.6 Theme sheets of "skimming over the surface' series
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Fig.7 Theme sheets of "in the mood for love' series
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