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Industrial Ecosphere Foundation and Cultivation Mode
of Ningbo Fashion Design
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Abstract : Industrial ecosphere is an efficient approach to breed and derive new formats. It is the source of growth of new
industries. In the transition process of Ningbo textile and garment industry to " fashion industry", it’s urgent to build a
fashion design industrial ecosphere which can trigger the adjustment of textile and garment industrial structure, optimize
industrial formats, and also can promote creative ability. Through reviewing the development experience of global fashion
design industry ecosystem of typical city and comprehensive diagnosing the base of industry, brand and creative talent of
Ningbo fashion design industry, the development mode and path of Ningbo fashion design industrial ecosphere was
proposed. It was suggested that the growth of Ningbo fashion design industry of " integration of four dimensions" can be led
by the aim of building the first-class fashion design capital of China and the international fashion originality creative center.
To catalyze the rapid rise of Ningbo fashion design industry, it is urgent to develop the cultivation path, which include
improving the talent service system, exploring the establishment of information sharing platform, fostering the intelligent
manufacturing model, and creating a brand atmosphere.
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Fig.1 Industrial ecosphere structure of fashion design
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Fig.2 Fashion design industry chain of western countries
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Fig. 3 Cultivation mode of Ningbo fashion design
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