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Consumer Demand of Hunan Women$§ Wedding Dress

WANG Ying, CHEN Xiaoling

(College of Textile and Fashion, Hunan Institute of Engineering, Xiangtan 411201, China)

Abstract : This article studies on Hunan demand market of female wedding dress. Methods of questionnaire and SPSS
analysis have been used in this article. By collecting data of consumption on wedding dress by marriageable-age women and
analyzing their consumption level, consumption concept, brand recognition and clothes pattern preference, it is found that
although consumption concept of females in this area is improving, they still lacks sufficient awareness of wedding dress
brands. This article also pointed out some weaknesses of Hunan wedding dress market, aiming to provide references for
enterprise product design, market planning and expansion.
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Tab.1 Expected expense on wedding clothing by working

respondents A
/ot
A/ -
. 1 000 ~ 2 000 ~ 3 000 ~
N >5 000
2 000 3 000 5 000
1 000 ~2 000 3 7 0 0
2 000 ~3 000 30 20 11 1
3 000 ~5 000 69 58 31 9
5 000 ~8 000 10 1 11 9
>8 000 7 2 9 10
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Tab.2 Expected expense on wedding clothing by college

students and graduate students

H2/ o0 VNI i ¢
1 000 ~2 000 30
2 000 ~3 000 41
3 000 ~5 000 63
>5 000 79
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Fig. 1 Wedding clothing expense by people whose
monthly income is over RMB 2 000
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Fig.2 Wedding dress consumption
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Fig. 3 Respondents “ overall understanding of wedding

clothes brands
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Tab.3 Preference towards ceremonial dress of Chinese and Western style

HES R D e _ A _ B

NI i /% N it/ % N i b/ %
ot 22 9.13 49 18.15 71 13.89
[y 210 87. 14 201 74.44 411 80.43
H i 9 3.73 20 7.41 29 5.68
3t 241 100. 00 270 100. 00 511 100. 00




%14 E R BRI R E R - 89 -
x4 WERPARNRFER
Tab.4 Preference towards toast suit of Chinese and Western style
A xIE M3t
Hlielists A # i /% A # it/ % A # i /%
g 172 71.37 232 85.93 404 79.06
[T 51 21.16 9 3.33 60 11.74
H 1 18 7.47 29 10.74 47 9.20
Bt 241 100. 00 270 100. 00 511 100. 00
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Tab. 5 Preference towards the silhouettes of Western

styled wedding dress

BAZ B
WO B gk DR EEAK

et/ % et/ %
ARl 353 511 522 69.10 67.62
H %I 41 511 522 8.02 7.85
XH 119 511 522 23.29 22.81
vV # 9 511 522 1.76 1.72
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Tab.6 Preferences towards Western styled wedding skirt

A e oo HEAS HRAK
AN B BB BAR
Fawsg HeBl/ % il %
K 243 511 519 47.55 46. 82
N 159 511 519 31.12 30. 64
X 48 511 519 9.39 9.25
FHhgk 69 511 519 13.50 13.29
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Fig.4 Shoulder design of Western styled wedding dress
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Fig.5 Color preferences towards Western wedding dress
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Fig. 6 Material preferences towards Western wedding
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