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Design Principle and Application of Fun Design in Women§ Casual Clothing
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Abstract ; Fun design of women5 casual dress is the characteristics of the post-modern style design. This paper clarified the
concept of the women$ casual dress and the fun design, analyzed the causes of fun design and its applications in women$

casual dress, as well as the developing trend. In addition, this paper also summed up the design principles of leisure

women$ fun design by combing with the design practice,to provide theoretical basis to the fun style.
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Tab.1 Styles of women$ c casual clothes
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Fig.1 MOSCHINO 2017 Spring/Summer fashion show
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Fig.2 MOSCHINO 2017 Autumn/Winter fashion show

B3 KFEH emoji 5
Fig.3 Emoji design of Peacebird
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Fig.4 Fun design of the external contour
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Fig.5 Edun 2016 Spring/Summer women§$ wear
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Fig.6 Funny design of materials
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Fig. 10 Three-dimensional effects
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Fig.11 Rhythm effects
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Fig.12 Au Jour Le Jour 2016 Spring/Summer
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Fig.13 Jacquemus2016Spring/Summer
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Fig.14 Christin Dior 2017 Spring/Summer
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