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Male Apparel Images from Western Clothing Advertisements in 1980s

TIAN Zhiwei, LIU Yu"®
(Fashion and Design Institute, Donghua University, Shanghai 200051, China)

Abstract : Advertisement , occupying a big part of fashion magazines, has influenced peoples concept of consumption and
aestheticsenseto a certain extent due to its effective dissemination. Through the research on all male images from print
advertisements in mens Vogue series from 1980 to 1989, the analysis of image elements of male apparel in the advertise-

ments, as well as the comparison of maleimagesin contemporary society in combination of the society background, the male

apparel images of advertisements in foreign Vogue were summarizes.

Key words : advertisement, fashion magazine, foreign menswear, male image

ATV R U (3 R EPSNOp W l X N T
A Z AN A ] L o — 4E B A% A e
FEL A BN AEEIR] Dt 3 MUBZS . S 4
AL IR A5 BRI, B4, WOk ) ) R R
BFEZ " BRI Vogue) 1 N BAT — & 0
JI 2%k, BERE S 20 1H20 80 AF-AR P Jy B M R i
B4 09 % 78, 3CH L 1980—1989 4F B Ak g
(Vogue) R Zg i rh |7 A, N rh R HL S 55 PE
R A R 5 R R 20 42 80 4FE4R P
T BHERMGAIE & kR SR, 2 A IR R E R
Akt 2 30T 5045 2 07 1R R 3R VA 9 FLE A5 H D
B ZAFHE

R EHE:2017 09 -24;  {EITEHF:2017 - 11 -30.,
EER A HEE(1992—) , 5 Bi-L oA,

1 B3RS Vogue) RIIFREFEI &
Y 5B M RR IR T &

T8 A LB 20 HE4D 80 4FAL{ Vogue Hommes
Pairs) . { Vogue Hommes International ), { L'Uomo
Vogue ) " 5 5 VENRIGTE S0~ 45, 6k H iy
R REER 53 AT ORI, A 45 X B AR TE 2 L)
i 12 52 6 GE 3t o M, 80 Al Ak BEE RE
S

1) MR EEZR o R 22 3R HE IR i U T,
SRIGRIHTRL , Z0ke | (% . B S RER R E T

« BIEMEE: X M (1970—) , 2, B, WA i SR REWTSE 7 ] vh ANIR A L5, I v SCAR A% R

Email ; liuyu32@ dhu. edu. cn



- 558 - R K

o8 %2 %

o N T ITEGETE  TEMCHE B SRR ER AR A R A
RS 22T PO Jr ik A T REARS . Bk Dy
OB TERA AERERICH 05 (0,50% ] IX 8] Y #REE FI
EHRBEICH 1;(50% ,100% ) X [H] /Y #4 55 F1 5 5
FRIEIC N 25 JLP- R ey 3, i e o 78 70 DA 46
AT IR AT, A /NBE L 2 A BT
P2 K,

2) WiER, FEEMIRE JEE IASE N E &

3) Kk o kXA AR B A2 20
20 80 AEACHE Mk A I A

4) BRI L kS R B R4,
F 5B 1 09 B I8 M B BE 434 slender, toned, fit,
muscled, chubby 5 FpZE7I

HT 24 I Y B B AR A B, SR B a4 5 1Y
A 5 1 A MERE i B % RO AEAR A, 7R N 22
R UL I SR VS A BT O 22 0 X T A SE AR
U3 R TC 105 T e JIR 6 T8 52 1 1 190 35 AR TEAR
AEFR, A NI . SCrb e A Bl R B 2
LD SE 5 5, 5y AP SRS B G R B o
DA RGBS
1.1 RIGER
L1.1 JREHKX D20 e 80 4R # i
(Vogue ) 2 iy ~F- 1 )5 AE A BFSEREAS, Horh 55
PR E R G B4R A 1 s, mE 1AL
B, PR R K, IR 46% s BB G EA
19% s 44K 7 14% 5 J 5015 11% 5 KACE 9% 5T il
A3 i 4% A1 3% o

i /%

e
BN

0
W BRER HIR Jdow MR RK Tl

B 1 20 #4380 LTSRS
Fig.1 Apparelstyles from advertisement in the 1980s
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Fig.2 Apparelfabrics from advertise ment in the 1980s
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Fig. 3 Colors and patterns of apparels from advertise
ments in the 1980s
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Fig.4 Tight and the degree of bareness of apparels

from advertise ments in the 1980s
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Fig.5 Male skin color distribution from the advertise-
ments in the 1980s
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Fig. 6 Maleeyebrow shape from the advertise ments in

the 1980s
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Fig.7 Design of male eyebrow color from the advertise-
ments in the 1980s
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Fig.8 Male hair style from the advertisements in the
1980s
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Fig.9 Statistics of body stature from the advertisements
in the 1980s
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