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Study of Eco Evolution Path of Textile Industry
Under the Background of Internet Plus

ZHAO Hongshan, YANG Lei
(School of Bussiness, Beijing Institute of Fashion Technology , Beijing 100029, China)
Abstract ; Under the background of " Internet + ", home textile industry witnesses the revolutional stages of value creation,
value realization and value transmission. During the revolution, the industrial value chain has been reset, all-media trans-
mission, C2B mass customization, 020 mode and collaborative creation of intelligent value, and other innovative develop-
ment paths have emerged. Through the study of the eco-evolution path of home-textile industry, the current paper explores

how traditional home-textile enterprises upgrade themselves in the Internet era, which can provide references to other tradi-

tional enterprises in need of upgrading and development.
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Fig.1 Home textile industry chain diagram
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Fig.3 Large-scale customization
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Fig. 4 Development model of home textile products
based on C2B
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