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Study of Symbolic Language Based on Regional Brand Concept
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Abstract ; Based on the research of the symbolic language of designer brand concept and the four characteristics of regional
culture ,combine the brand concept identification of Tangy and Useless two brands, analys that Chinese traditional regional
culture ,regional culture s symbolic language expression in the two brands , and point out the regional cultures central
positioning in the brand concept core dimension, this has an important role in the overall planning of the brand,and then
provide an effective guiding mechanism for the operation of the brand.
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