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Abstract:In the present study, we investigated the demand factorsand characterization of consumers of traditional Chinese
wedding gowns through question naire and online surveys. It indicated that most of interviewees want to buy traditional
wedding gowns which were designed and made for their own body sizes. Although the needs for style, color and fabric were
various, most people are likely to choose auspicious, comfortable and exquisitely made wedding gown whilethe price should
be no higher than the public consumption level. People no longer follow the rigid rulesof traditional wedding gown and
adornment, but wanted the traditional wedding gown to be dressed like ordinary gown after the wedding ceremony. Based on
the above investigation, it can be concluded that the traditional wedding gown market has great potential, which can also
provide guidance for us on how to innovatively design the traditional wedding gowns.
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Fig. 2  Attention to wedding gowns by different age
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Fig.6 Demands for the styles of traditional wedding gowns
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Fig.9 Attention to the details of cheongsam
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Fig. 10 Demand for the color of traditional wedding gown
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Fig.11 Wil of ordering traditional wedding gowns
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Fig.13 Demand for the class of traditional wedding gown
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Fig.14 Demand for the of traditional wedding gown
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