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Research on the Culture Heritage and Development Strategy of Fenyi Grass
Cloth Dress Under the Perspective of ' Aimless Life"

CHEN Guoqiang
(Research Center of Chinese National Dress Culture, Jiangxi Institute of Fashion Technology, Nanchang 330201, China)

Abstract ; As one of the intangible cultural heritage, Fenyi grass cloth bears the Chinese nation culture and emotional suste-
nance. As the inheritance of Chinese traditional culture of grass cloth industry, this paper analyzed the consumers”demands

" aimless life" stylefrom the perspective of product development of the grass cloth

and psychological activities of the modern
clothing. The paper also discussed the inheritance and development of the Fenyi grass cloth. This study could provide refer-

ences for the industrialization development of the grass cloth.
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Fig. 1  Market share of the grass cloth products of
Jiangxi province from 2014 to 2016
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Fig.2 Clothing design of grass cloth
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Fig.3 Innovative design of grass cloth garment accesso-
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