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"Formal Suit'" Consumer Behavior of College Students
in Shanghai Songjiang Universities
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Abstract: A questionnaire survey was conducted in five universities in the college town of Songjiang district of Shanghai.
The data combined with depth interviews was analyzed in order to study the behavior of college students’ in purchasing
"formal suits’ and the factor influencing students during the purchase. So we got the characteristics of the students’ behavior
of buying 'formal suits’; male students tend to buy more ; the need of buying 'formal suits’ for students of different grades
is different; the recommendation from friends and parents is an important channel for college students to obtain ’formal
suits” information; students are most likely to buy suits from brand stores; the average price at which students would accept
to purchase is related with the gender and the amount of money they can dispose ; the size of 'formal suits’ is most important
to college students; students’ overall satisfaction towards 'formal suits’ is found to be high.
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Tab.1 Questionnaire reliability test
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Tab.5 Relationship between gender or personality and
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Tab.11 Relationship between gender and average price
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Tab.12 Mean and standard deviation of factors degree
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R TR 3K

A % ¥ H bR
LR ST 3.34 0.582
B2k 3.19 0.629

T A 3.56 0.614

o 3.63 0.642

Hri& 3.49 0.576

N 3.67 0.593
BB UL 3.29 0.656
4535 % 3.65 0.570

R PR, 3. 17% B N AR
55.56% ) N2 &, 41.27% B N2 —fk. —F DL
AR E W . R, BEAR I K2 AR BT I SE )
“IERT 5 AN IERT ISR AHCECAY, I H 2
A FHERE R H R,

H & 13 W] DL, RS R 55 285 B 1 4 1 48
LA 3,67 F 3. 65, bR 24y WK 0.593 FI
0. 570 , i I K 2 A= e RUSF R 55 25 B2 i) W) s o
BEVPANEE 5 07 260 22 R Y 4 ol B Rk = 8 1Y)
PIEEAR, 2050 3. 19,3. 29 1 3. 34, 45 i 2243 5
$70.629,0.656 F10. 582, 13 B e A it B €2, v
VB ARG W J5 0 3 B P A . A vk nT
AL AR Z R R 22 AR A R P 2 B B s B A /b, 3kt
WK /N B,

4 4 iE

X T A VLR 2238 5 T = 1 i R 22 AR T

SECTERE” AT R RIS ) R 28 AR I S IR Y IR

AT I3 ZE R AR R A A NN 22 A3 B
FEPATE ST PG K T2, A7 G S Ik A [N T



14

Eohi ,F. LTI RFIRRFAECER W RATH - 89 -

IS TR R 1A, HLI R R e R R
Wy S B 0t 22 5 AR BRI 7 sl LR Y, K
RO AL R 1 AR A AR AR B, U
1T B X R e A i 7 AR A 288 5 3 A T 2K
STy T, WEHE IR R B9 K SA A HE R
2, IR A R RG B) Jo o T IR 5 e A DR T
PRk FIS T N ANTEA 2, O IR B &
PR 2R HO B 5 o T ol E fr, AR AR B AE
KR 8 P AU 5 ol DR B B L R AT A5 Hh R
SRR AR T R, HOE GG N T A 2Tl R Y
IR RO LR B, AR PN O T, ROSH i R
T i, LRI 6 B DR I

PR A ol 22 92 4 R 5 2 XA R B I 9% =
[, i 2 T i AT ) LSBT, A7 B D i,
it ZE I AR R LR AR, 7 i BT R 2R 4T R
FARRER I , Bt IF AR S TR A - IR
7o TEBO ARG A & R A B PEAR RRAIE
PEATIE it 5 E 5 I, IR E M AN IE A
WAES AR, R R AR 2 PF 5007, IR 4 &
P X A% B A () 2R AT 45 728 B WE T
AT, TERE™ i Lt B ST 4 A R, TR B O
HOR S BOIE AR S B 1 OGS T8 SRR AR AT
NEE,

SE Wk

(1] SRR, R A A 28 47 AR 5 117 37 8 4 X 2R
[J]. Abst iy 22 3% 48 B 1 38 2 B o 4k, 2007, 22 (2) -
57- 63.
ZHANG Zhenying. Characters of undergraduates’ consump-

tion behavior and related marketing measures| J ]. Journal

of Beijing Institute of Economic Management, 2007, 22
(2):57- 63. (in Chinese)

HOwHE , m e, 55 R AR is B IR T S AT AT L) ]
W AU HM AR 7 B 241t ,2010,9(3) :33-36.
DAI Binhui, GAO Wei. Study on the sportswear consump-

[2

[

tion behavior of male college students [ J]. Journal of
Zhejiang Textile and Fashion College,2010,9(3) :33-36.
(in Chinese)

TR, R 55 W, 28, S5 R AR A2 B AT A
(V] WV TR 2 (kB2 ) ,2015,34(1)
37-43.

XIANG Shanshan,ZHU Xiuli, CAO Yi,et al. An analysis

[3

[

on the shirt consuming behavior of university students
[J]. Journal of Zhejiang Sci-Tech University ( Social
Sciences) ,2015,34 (1) :37- 43. (in Chinese)

] 575 , 8 W 2 s AR IRHE T 9 AT O B AT 5
[J]. ARz 4 (kh 2 B2 i) , 2008, 8 (4):
311-315.

[ 4

[

YAN Yuxiu, JIN Zimin. Study on clothing consumption
behavior of female college students in Zhejiang [ J ].
Journal of Donghua University ( Social Science ) ,2008,8
(4):311-315. (in Chinese)

(5] ShAERY, RALAE. BRPE A R A IR 24T B 5T
[J].TL9522%4,2008 (4) :36-38.
HAN Cuiou, CHEN Huaping. Study on the clothing
consumer behavior of university students in Shaanxi
Province[ J]. Jiangsu Silk,2008 (4) :36-38. (in Chinese)

[ 6] TRz, Bl Ry A shihi " IR M LA T A FFEL D .
g RAE KA. ,2011.

(7 ] RUNEL,XUZR BRee 75, IR s B i [ M. de st
Y5 U AL, 2012.

A4 TR E )



