oL

E24% 11 R K F IR Vol.2 No. 1
2017 42 A Journal of Clothing Research Feb. 2017
4l v JE = O3 212 / 73
B TR F 80 AR IE = i it S E R
% ¥F, BERE’
(ITEAF GHEMEFIR,TH T 214122)

H OE.LAREH AT M, BE TIREMMA IR RN ER T 2

B OERBEFIATE, ELEERESBOMAIT LA mpE o Bl ns

HFAE

SLEL AR B A H A E
HEAKD.TSO4. 1 TEREE: A CEAE 2096 - 1928(2017)01 —0045 —05

Characteristics Analysis of Cothing Product Design
Based on Mico-Innovation

CHEN Hao, CUI Rongrong”
(School of Textile and Clothing, Jiangnan University, Wuxi 214122, China)

Abstract : An important feature of art design is the micro innovation. It expounds five aspects of micro-innovation design of
clothing, including technology, function, orientation packaging and service. And finally it is summarized that the micro-
innovation of clothing products,shows transhoundary and scientific and technological characteristics.

Key words : clothing products, micro innovation, design features
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Fig.1 Population distribution of people dress with mauntaineering jackts
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Fig.2 Statistics of the degree of preference on mauntaineering jackts from different people
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