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Xintang Guangdong Cowboy Fashion Brand Design

JIN Ling
(College of Textile and Garment,Guangzhou University , Guangzhou 510165 , China)

Abstract ; Xingtang Guangdong has long been granted as " Chinas most prominent town of jeans" by Chinese textile and
garment association. It is well-known for the quality and quantity of jeans production all over the world. This paper first
analyzes the success and failure of the jeans brands in Xingtang. Then modern and advanced experience of brand design is

adopted to guide the brand development so as to enhance the international competitiveness of the jeans brands in Xintang

Guangdong.
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