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Application of Intelligent Design of Optical Illusions in Fashion Design

ZHANG Qiong
(School of Chemical and Textile ,Shaanxi Polytechnic Institute , Xianyang 712000, China)

Abstract : Based on the Internet multimedia fashion design technology, intelligent optical illusions design can bring a
brand-new visual experience to dress. It can adjust body proportion, beautify body, make dress more interesting, provide a
rich visual effect. In this paper, the development of the intelligent design of optical illusions in clothing design and
characteristics were studied, which provide theoretical basis for the application of intelligent design of optical illusions.
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Fig. 1  Intelligent garment design software zhongshi

phantom pattern design
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Fig.2 Intelligent design of optical illusions
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Fig.3 Full of interesting intelligent design of optical

illusions
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Intelligent optical illusions costume design
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