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Consumer Demand of Elderly Clothing in Guanzhong Area

YANG Mei
(School of Chemical Engineering and Textile and Apparel ,Shaanxi Polytechnic Institute , Xianyang 712000, China)

Abstract : Based on the consumer demand of elderly clothing in the Guanzhong area, the current paper uses questionnaire
survey and statistical analysis methods to study the consumer habits and preference of the elder people of this area, so as to
provide theoretical guidance to enterprises and future research. It is found that elder people of this area are generally not
satisfied when they purchase clothes. Finally, through the investigation, the status of clothing consumption of elder people
in Guanzhong area has been illustrated, which provides theoretical guidance to clothing companies to produce more suitable
clothes for the elder people of this area.
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Tab.1 Age distribution status of the respondents
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Tab.2 Basic information of the respondents
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Tab.3 Clothing style preferences
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Fig.1 Preferences of elder people on clothes waist design
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Fig.2 Clothing style preferences
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Tab.4  Preferences on clothes styles of elder people of

different age groups

(NGES Bl iz 5

GR 2 " " "
MNEC /% NS/ % NBC S /%
40 ~49 13 351 14 37.8 10 27.0
50 ~59 58 47.2 33 26.8 32 26.0
60 ~69 33 39.8 21 253 29 34.9
70 ~79 12250 12 250 24 50.0
=80 2 20.0 2 20.0 6 60.0

/N3t 118  39.2 82 27.2 101  33.6

50 1
I K
w0l m it
m AR
o B
<307 m AR
5
<20t
10 [

40~49  50~59  60~69 70~79 =80
AR

B3 rzfF AARIETMRAEBIIESEF
Fig.3 Elder peoples preference on clothes ease
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Fig.4 Results on whether or not elder people can get

suitable clothes
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Fig.5 Results on whether or not elder people can get

suitable clothes sizes
2.2.3 MEREFRHZGHRE K6 BR T
LA NAE W S IR I AN L p e A A R
LA AN S I I, % G5 #R L AN B B A 31
N 5 ENEAY 10. 3% 5 %I FRIFRR AL ANt =AY A 108
N, di BNELY 35.88% s X AR R AA 41 A,
d B N B 13, 62% 5 X4l 5 JR AL AN 6 B 29
N EEY 9. 63% X i 57 AN Tl = A 92 N,
I A BRI 30, 56% o B SR 156, 2 FEL A S 2 v
AT N IR ) 3K I 5 75 o Y AN 19 S 17 DL A A6
BB AR IR I, AR 38 v 58 A B Re R PR B
TN R AR R A R it



% 3 M OB EPHREPEFREERER - 345 -

3

& 60 108
< 35.88%
30.56%

41
20 31 13.62%
10.30%
0 1

gy MR W T
Wy S R o AN T oL
El6 HmEFEANMIRERHESMUPAELR

Fig.6  Survey results on the unsatisfactory parts of a

i

clothes for elder people
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Fig.7 Survey results on elderly-preferred clothes prices
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Fig.8 Survey results of elder peoples purchasing fre-

quency
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Tab.5 Important factors during clothes purchasing for elder people
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Fig.9 Survey results on bust sizes that elder people

would often use during clothes purchasing
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