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Research on the Visual Merchandising System of
Clothing Brand in the New Economic Era
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JI Fengqin®,

Abstract ; Given the increasingly fierce competition in current textile and apparel market,this article takes the existing pro-
blems in the visual merchandising systems of domestic clothing brands as a breakthrough point to explore the application of
visual merchandising system in practice. It also proposes to upgrade the research on the clothing brand visual merchandising

system and strives to improve the brand terminal sales force.
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