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Techniques and Routes for Clothing Appearance Design Research
by Using Kansei Engineering

LU Jia, CHEN Dongsheng "
(Clothing and Design Faculty, Minjiang University, Fuzhou 350121, China)

Abstract ; Different clothing appearance features affect the preference and acceptability of consumers to design. In order to
provide more effectively designing scheme of clothing appearances satisfying consumers needs, the present paper optimizes
the process of information retrieval, prediction modeling and data transformation to clothing appearances design based on
the researches and analysis of techniques and routes of Kansei engineering. The results not only could provide thoughts for

clothing appearance design methods under the brains cognition, but also could aid fashion designers to reduce risks of new

product development and increase the design efficiency and core competitiveness.
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Fig.1 Choices of route to reach the Kansei
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Fig.2 A model of the Kansei engineering
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Fig.3 Kansei research framework of clothing appear-
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